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Digital interactions with 

B2B buyers have doubled in 

importance post-Covid-19

Source: https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-global-b2b-decision-maker-response-to-covid-19-crisis
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Average Viewing Time
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54’
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More Creative
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ADD ANSELL EXAMPLE
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More Engagement
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Case Study Polling
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Integrated Content Options
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Creative Execution

Bells… and whistles
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Connected Experiences
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Certification & Tests
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Green screen studios
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Video Clip
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More Conversion
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Special Offers
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Appointment Setting

Profiling Polls
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LIVE Q&A: ASK A WEBINERD

Enable two way conversations
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Book a meeting

See a live Demo

Qualification Survey
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More Inclusive



© 2022 ON24, Inc.  |  Confidential

Closed Captioning 
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Multi-Language 

Closed Captioning
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Multi-Language Live Interpretation
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Chapters

Chapters for On-Demand
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More Personalised
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Account Based Personalisation

Dynamic Logo Insertion
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Interest-Based Personalisation
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Personalised Experiences for Target Accounts
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More Actionable Data
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THE GOAL IS
ENGAGEMENT

PARTNER ENABLEMENT

ACCOUNT-BASED MARKETINGCUSTOMER ONBOARDING

PRODUCT MARKETING
CUSTOMER ADVOCACY

BEST PRACTICE SHOWS

BRANDING EVENTS
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How much can you learn about your attendees?
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Keys to Driving Revenue in a Digital World

38

Generate

FIRST-PARTY DATA

Convert

REVENUE GROWTH

Drive

ENGAGEMENT
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7.2%
Conversion to Paying 

Customer

#1
Pipeline-Driving 

channel

76%
Physicians Influenced to 

Change Care

20%
Increase in Advisor 

Meeting Requests

830%
Increase in 

Pipeline YoY 

45%
Increase in Enabled 

Distribution Partners

846%
Uplift in 

Pipeline

38%
Increase in Marketing 

Qualified Leads

25%
Pipeline

Influenced

10%
Increase in Average 

Deal Size

7.2%
Greater Reach Than 

In-Person Event

131%
Increase 

in Revenue
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THANK YOU


