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As a consumer yourself, which was the channel you last engaged on with a 
brand? 

ⓘ Start presenting to display the poll results on this slide.



Question 1: How do you ensure your brand content 
resonates/be relevant to your target audience?

Question 2: What are the roles and strategies of short-form 
videos in your organisation?

Question 3: Where is Content headed for in the future?
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