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Our Product is Specialized for Asia Including China
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But conversion rates are
Tactics are ineffective and passive

Marketers are looking for a solution that offers better performance output

Source: First Page Sage
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Lead 2.1% 0.9%
MQL 41% 36% 38% 43% 44%
(EventX internal data)
Our solution to fill your
event with attendees

Source: Forrester



s Plays a Huge Role in the Customer Journey
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" SN Event-First Marketing Strategy

Spending

25%+

of the average organization’s
marketing budget on

- 4

Source: Acrew
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Deep Dive on S3 and EC2

Yu Hua Lim | Solutions Architect

@ BRAIN STATION 23 Google Cloud
Gues !.S—pcakcr Guest;eaker
Why Enterprises Choosing
Google Cloud in 2022?
DATE

March 28, 2022

TIME Farzana Afrin Taha Divya Jain
2.00pm to 1.30pm BST Head of Cloud Business Head of Corporate Business
- Brain Station 23 Google India
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D PM UTC (3:30 PM Pacific) BB

O'pt.i'rhis'ing Cloud Experience with Cisco
SD-WAN and Microsoft Azure Networking
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Experienal Event Client On-site Case Studies

Public Relations

Sales Call User Conference

SEO/SEM Website

Seminar Customer Reviews Proposal Reviews

Digital Asset

Advertising \ Customer Event

O Other Marketing Tactics
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EveNl_  Event-First Marketing Strategy

68%

of B2B marketers say that
most lead generation comes
from virtual events

Source: VISME



LEADS

verage registrants per webinar

l ® 251 People

URN-OUT
The average attendance rate

for webinars
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“It's costly & difficult to find

peo etoat}nd“/




EVENT
Attendee Generation Module to Help You Find More Attendees

1+ Product Manager
.

’ & Employees: 455
: EWENTX
Revenue: 1M

Search your Attendee Search Results

Product Manager

1
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EVENTX 5 [rter Event Viem Sampia Lyent

(G Event Settings Get started to host a successful event
1 Webinar Sessions
¥ Hoats & Spoakers
I3 Tichats

Add basic event info
11 Team Management

B Videos Librory - . Add or edt webnar sessions ) - —

Live Rocordings

C3 Emad Campaign

A Attendee Lint
Ivvite attendees

. Anslyticy

5% Lobby 4

f Mells & Booths 2 n-wvent @

0l Product Catalog

Event Rundown



http://drive.google.com/file/d/1RK93Umc5f6f5RA6hIRYA_z0XYRCjP8ef/view
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CASE STUDIES
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A virtual information day with virtual e ~

booths, programme talks, student
sharing and live chat
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3D VR lobby




. Bring your attendees
e Immersive Experience with Metaverse Solution



http://www.youtube.com/watch?v=qMpI-aZ3-Mg

HTC VIVECON 2021
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Experience during the Event Pubtc Chat i
Visit the Booth p

Leave a
message by
email

Introduction Networking Lounge Main Stage Conferefice
video/image

feel free to talk to us!

Schedule an
online/offline

Poster .
meeting

Company
logo/Image

J Cxhitézor Dashboard

3 Messages (99

VeENTX




Pre-Event In-Event Post-Event

° *o—

e 003 M

" prep— = UNCOU I @ ~T
o T W Ty
Speaker ! F“‘f“,‘ » ) 9 .
Business Gromeh Summ Live Poling
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Company
Name

G Nov 2019 (V)

What is the next
cpronwrineg technalogy?

Blockchain

Exchange contact by scanning Live Polling, Q&A Event survey

View speaker list View attendee list . .
P QR code or business card Interact with speakers Know attendees’ feedback

EVeNTX




CASE STUDIES

\tXx HSBC Prem|er Turn Family Photo into NFT

# ThlslsMyFamlly

Our arrdhy, oo phot, oo gemonn,



http://drive.google.com/file/d/1Pd7DZTx_1xuBQI7D6GJ8nsI0O-CKz52S/view
https://www.linkedin.com/company/eventx/
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L evel of Conference

Event Size (attendee)

Business
Growth
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L evel of Conference

In-Person Conference Virtual Conference

Rating
scale Self-organized Attend External External Guest
Booth
Panel Panel Speaker
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Manpower Arrangement

Rating Event Project Content RSVP Technical Total Lead Time
scale Director Manager Support Support Headcount
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apply innovation™

Purpose : Centralize Leads from expo
Event Type: Exhibition

Industry: Manufacturing
Number of event attended/year: 4(5}60

Sales team: ~200
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Case Study - Renishaw
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In-Event

On-site name badge
Printing
Just a second to print a name badge on

demand - no more worry about searching the
right one on table or last minute sign ups.

Walk-In? No Problem!

Register your walk-in guests like all the pre-
registered. To save more time from data input,
scan the guest’s name card with our OCR
technology in our event check-in app!

Edit attendee info

Updates from the attendee side at the last
minute? Just edit the info on mobile event
check-in app with a tap. Couldn’t be easier!
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Event Performance

Arrival Notifications = Track attendance in Assign attendees to
real-time groups



Measure Event Result with
Conversion Dashboards

IE' Post Event Survey




EvVeNT
Track all attendee footprint & hotness

Activity
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Connect Us on Linkedin to Get the Latest Updates

Visit our booth today!






