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#BrandLove - How sustainability builds love for today and the 

future 

The New Definition 
of Brand Love
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Brand Love Expert Series
Why you should put love first

#BrandLove 5

Your Consumer Intelligence Expert:

@JR_Marketeer@TheseTwoEyes
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Many companies’ voice-of-customer programs 
don’t go beyond executing surveys 
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70%
don’t go beyond 
surveys to 
measure CX.

71%
don’t fully aggregate 
and mine feedback 
across surveys and 
other sources.

55%
don’t create reports and dashboards 
that stakeholders find highly engaging.

63%
don’t have a cadence 
of sharing in line with 
decision-making.

61%
don’t close the loop 
with customers who 
gave feedback.

77%
don’t have a framework 
to prioritise across the 
organisation.

79%
don’t quantify the 
business impact of 
issues.

76%
don’t get embedded in 
day-to-day operations 
of stakeholders.

Listen

Act

InterpretMonitor
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#BrandLove 9

Brand love leads to:

Price premium
86% spend more 

on a brand 
they love.

Khoros

Advocacy
Brands that are able to 

create an emotional 
connection receive three 
times more word-of-mouth 

than those that don’t.

Forbes

Loyalty
75% of consumers 

changed 
their buying habits during 

the 
pandemic - and are 

increasingly 
willing to change brands.

McKinsey



Wild
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Efficiency is Everything 

for Starbucks

● Understand audience

● Adapt operations

● Authentic, targeted 

MarComms

Patagonia Promotes

Trust through Transparency

● Gets close to consumer 

wants and desires

● Responds and reflects 

response in marketing

● Builds trust through 

authenticity

Customer Centricity 
is all around us…
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13
talkwalker.com/brand-love-inde
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LEGO
Only the best is good enough…

Why LEGO is loved

14



Nando’s
Fire it up…

Why we love a cheeky Nando’s
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L’Oreal
Because you’re worth it…

Loving ourselves and our brands
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● Tug at the right heartstrings: Choose the best social channel 
for your objectives

● Love is serious business: Don’t count B2B out
● Love is built on trust: Let go of your brand a bit and embrace 

UGC
● Share the love: Start thinking about social as more than a 

marketing tool.
● Focus on customer-centricity: Find ways to get closer to 

your customers

● Keep monitoring your brand love: Use conversational 
intelligence to monitor CSAT and negative sentiment
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Love Brands 2022 Report 

Get the full report:
Download our Brand Love Report 
2022 report for deeper analysis and 
additional data.

Download the report

Request a DEMO of our Brand 
Love Benchmarking solution

Use the hashtags #BrandLove or #BrandLove2022 to share any interesting insights from today, tagging @Talkwalker

https://www.talkwalker.com/case-studies/us-brand-love-2022?utm_medium=referral&utm_source=us-webinar&utm_term=EN&utm_content=landing-page&utm_campaign=brand-love-2022
https://www.talkwalker.com/free-demo?utm_medium=referral&utm_source=us-webinar&utm_term=EN&utm_content=landing-page&utm_campaign=brand-love-2022
https://www.talkwalker.com/free-demo?utm_medium=referral&utm_source=us-webinar&utm_term=EN&utm_content=landing-page&utm_campaign=brand-love-2022


Questions?
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Thank you!
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