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Heard of Klook? s

travel activities and services booking @
platform. Klook empowers travelers N
around the world to dise’dyer, book and E "
experience the best things*to do "
anywhere, anytime. Each day, Klook's
travelers indulge in their wanderlust and
spontaneity through over 100,000
offerings in more than 400 destinations.

i & klook



=

Heard of Klook‘-’ c

Founded in 2014, Klook is a world—leodf“ﬁ
travel activities and _sérvices booking
platform. Klook empSWers travelers
around the world to dlseover book and
experience the best thlngs todo
anywhere, anytime. Each day, Klook’s
travelers indulge in their wanderlust and
spontaneity through over 100,000
offerings in more than 400 destinations.
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How many tripsdo
you take a year?
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Key challenges
for Travel

Average traveller takes limited
number of trips yearly

Multiple stages of travel from
dreaming to planningto booking,
to experiencing to sharing. And it
not necessarily go in acircle.You
can’tjust sell and sell.

Increasingly short attention
span makes it even difficult to get
user to take note of most of the
ads and video

Cost inefficient for creative /

production teams to travel
around the world for production
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We got to bring in user generated content
Credibility. Authenticity. Community.

G Klook (AU, NZ) © TN

Traveling 10 Japan soon7 Start plansing your
1 with the JA pass and take rides on the "
majority of all JR rabways, local buses, and O :‘o:l(?:!_fnoﬁm ’V‘ . ! >
o My ) : ty'a x F
Explore the world lae Jesmine KMo, @
Take charge of your next adventure ana get extra PSOD off with code
<SOL02018> Mips oo gl YjoReM

Our trovel sale encs 10 March 2018, Tag a ghtifriend you know!

+*) klook

| would most definitely recommend
overyone to purchate the JR pass
especially i you plan on going to
Tokye/KXyoto/Osako and back!

~ #ThisGirlCanTravel
GET EXTRA P500 OFF

Happy International Women's Day @
Eroy eatrs PAOC o with cade «S0L020%> from now 801 10 March 20'a
et Offer

WAWKLOCK COM
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3 Key levers to increase customer loyalty & retention

Acquire Personalised Video OR Static
Content Image?

Scalable Paid Media
with Targeting




s klook Acquire persondalised content based on their
stage of purchase for your business
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e Map out the stages
e Which stage are your
existing users in?



yakiook Acquire personalised content based on their
stage of purchase for your busmess
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Booking
* Map out the stages * Based on the stages, :
*  Which stage are your which content pillaris the
existing users in? most suitable? :

* Do you have a rewards /
loyalty programme?



yakiook Acquire personalised content based on their
stage of purchase for your busmess

SHARING ,
THE
5 STACES
OF TRAVEL
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Booking Creators Employees

* Map out the stages . ¢ % Based on the stages, * Who do you collect the
*  Which stage are your Do which content pillaristhe : content from?
existing users in? most suitable? * Are there any privacy
. ¢ % Doyouhave arewards/ i : concerns?

loyalty programme?



Video or Static?

Consider your key market : . @ v o . X
behaviour when it comes to ‘

Traveling 10 Japan s0on? Start planning your
contentco'nsumptlon e T bocpoolopntpesecoimaniyyel
together with what the user THE OSAKA CASTLE? . V0% Bn Kpupins. Syt

needs to know in each
purchase stages.

Video allows more depth on
contentto show to users,
even if the average watch
time is very short2-6s

Step by step with slideshow
and full video

Produce at scale with in-
house, agency or vendor tools : Ty Wheledewen s
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| woulkd most definitely recommend
everyone to purchase the JR pass
especiaily if you plan on going to
Tokyo/Kyoto/Osaka and bock!

5y

B -
NG /S

Static

1




Scalable Paid
Media with
Targeting

User generated content
brings in authenticity and
credibility to the brand
The usage of it should go

beyond using UGC to target
existing users, of which itis
impeded by privacy
restrictions

Ads need not necessarily
focus on either brand or sales,
where there should be a
strategy around educating
users together with UGC
content.
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* Understand your business and your ﬂ;

key users digital consumption
behaviour

* Operationalise your content
acquisition according to your users

* Distribute content selectively

* Measure against success metric
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