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About Brandwatch

Brandwatch is the world’s premier 

social suite, empowering over 

5,000 of the world’s most admired 

companies to understand and 

engage with customers at the 

speed of social.



Top social media and digital 
trends making an impact in 2023 
📈



Multi-Format Content 



Brands turn to 
smaller platforms, 
communities, and 
niche forums.

Look at the telecoms industry, 

for example.



Multi-format 
content 

Marketers will need to diversify 

their content offering to shape 

up to consumer needs.



A case of the 
Mondays…

Alcohol brands generate 

more brand mentions on 

Mondays than any other 

day of the week. 



The most popular 
days for brand 
mentions on social



The coming of age of influencer 
marketing 



16.4 billion US dollars



https://www.statista.com/statistics/1092819/global-influencer-market-size/


How can your brand get a 
piece of the action?



● Audience (specialty or focus)

● Values

● Reach

● Engagement rate

● Quality of content

● Your budget

● Etc

The rise of micro 
influencers and 
ambassadors

Other factors worth considering:



The rise of micro 
influencers and 
ambassadors

● Quality of audience

● Worth the cost

● Guaranteed outcomes

● Building positive brand 

stories

● Large audience 

● Higher reach

Think small (-er)



UNiDAYS’ work 

with content 

creatorsThey work with hundreds 

of content creators to 

make entertaining videos 

for their platform



PacSun works with 

virtual influencers

PacSun worked with 

well-established virtual 

influencer Lil Miquela to 

promote their new Soho 

Store under their 

#pacpartner initiative. 



Authenticity 



Consumers value 
authenticity 



Consumers value 
authenticity 🤝🏽

Consumers look for 

authenticity and 

transparency when 

deciding what brands 

they’ll support. 

https://www.tiktok.com/foryou?_r=1&_t=8VKHpnXBnMM&is_from_webapp=v1&item_id=7138071334243831046


Consumers value 
authenticity 🤝🏽

The brand often post 

words of encouragement 

on social media.

https://twitter.com/Target/status/1485648632451940353?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1485648632451940353%7Ctwgr%5E0b7f1d1bb8aaaa7872004e7af026311ef5320229%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fapp.brandwatch.com%2Fproject%2F1998274827%2Fdashboards%2F1304666
https://twitter.com/Target/status/1503413116390023172


Consumers value 
authenticity 🤝🏽

NSFW tweets sent the 

‘old school’ brand into 

trending territory.

https://twitter.com/radioshack/status/1542323181511331847
https://twitter.com/KelliCrackel/status/1542240221198163968


Consumers are 
always watching



Someone is always watching

https://twitter.com/rysimmons/status/1567936515489103875
https://www.bigissue.com/news/employment/a-twitter-bot-is-sharing-gender-pay-gaps-of-companies-posting-about-international-womens-day/


No response is a response 

https://twitter.com/OfficialKat/status/1584235920588349440


● The conversation is happening. Join in or be left behind.

● An alignment of consumer values with a brand's mission, and purpose often 
influences consumer purchasing decisions. 

● Getting personal with consumers on social can help social media and brand 
marketers strengthen their brand’s identity and build loyalty and advocacy.

● Best practices and industry benchmarks are great, but trust your own data.

● Depending on your industry, partnering with smaller, niche influencers can be 
highly beneficial.

Top tips for SMMs



Data is (still) king

● With Brandwatch, your team 

gets instant access to the 

world’s largest, unbiased 

focus group via online 

mentions and comments.

● Your in-house marketing 

team can do all this research 

and more in just a few hours.



● https://www.brandwatch.com/p/digital-trends-apac/

● brandwatch.com/reports/state-of-social

https://www.brandwatch.com/reports/state-of-social/




Thank you for joining 
today’s session

Martin Kelly  – Marketing Manager 
martin.kelly@brandwatch.com 

mailto:name@brandwatch.com
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