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Asia-Pacific’s 15t Al-Native Marketing Cloud Company
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Success Story
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High availability under large-scale promotional activities

Pain Point :

« Members and orders are growing fast, and the system is under great

pressure. 7)( 24)( 100%

Techsun Solution:

» Use cloud native architecture to cope with tens of millions of high concurrency shocks. Membership growth Business growth  System availability

- Develop a diverse labeling program to segment the population. & stability
 Carry out intelligent marketing according to the product preferences of members.

'd - Natural attribute tags /7 ™\ - Coffee, Coke "\ - Coffee voucher activities
LSE[s/ - Behavior attributetags (L QIrgo)/ - Burger, snack platter & IO | - Stored value card offer
/'« Interests tags L /- Peripheral, dessert N /' - 9 RMB add-on gift
& L= ® ;
Automatic Demand Membership up to 7xin 3 years, business over 24x Strategy development I'L
nrocess perception
A
f« User funnel analysis .% Wechat, mini program
L~ Cclosed-loop ./ Marketing costing \_ -/ Meituan, self-runApp
()5 scenario ) " )
) » - i

b

Effectiveness counter-emotion Directional reach
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Reduce data redundancy in the omni-channel era

Pain Point :
« Huge number of dealers, hard to manage the channels in a unified way.
0 o g. . . . 4 24x 2 1X 20
 Lack of insights, accurate data for targeting, high marketing costs with low ROI.
_ Membership growth  Orders growth Channels
Techsun Solution:
connected

A unified customer 360 and membership hub, connnecting with e-commerce channels, brand site, mini program e-shop, etc.
» Powerful Marketing Automation, and significant improved repurchase rate.
* POS access in stores owned by adidas as well as by dealers and distributors.

Lifecycle plan——machine learning—— lifecycle preset

New member

4 N

Notification lead to Growing Loyal Sleeping 4 A

: Churn prediction
\ conversion Continually exposing
— ® Points earn W hole category marketing Promotion to activate
adidas - * /
A A ‘
4 N N N N )
_ Birthday Category recommendation discount WeChat, SMS
New-in good _ limited edition Co-branded products Sales
recommendation Add-on points deduction Multi-channel
N RN NG o NG %
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Leverage customer data for innovative marketing automation practice

 Lack of data and marketing automation capabilities in existing CRM landscape.

Brands Membership programs Channels

 Multi-brands unified loyalty program cover different regions and countries including Greater China, Japan and Korea. connected

» Global consumer data view with One ID, crossing channels like e-commerce and messaging flatforms.
 Rebuilt digital marketing rules and programs with optimized budget and ROI.

Recruit consumer Know Consumer Manage consumer Engage consumer Commercial sales
Tmall * Right time * Drive repeat
D » » * Right message  Purchaseé&cross
> Right person « Sale
offical « it o | »
'ght channe Tmall JD
WeChat > » Wechat 020 Officialwebsite
Service SMS Service Counter portal
y N y N y N
Counter Portal ¥ ) 4 ¥
Campaigns Bl dashboard Standard CRM report on consumer and sales KPI

Customer portrait
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More awareness, more understanding,more engagement

Pain Point :

Lack of consumer profile s, unable to achieve refined operation.

33%

Improve customer

Techsun Solution:

« Use data and intelligent algorithms to build a 360-degree user profile.
- Aggregate enterprise data from multiple parties to establish a perfect user tagging system. satisfaction
« Plan accurate marketing campaigns, trigger personalized content and promotions.

Get through multiple Precipitation of data
channels
a Life cycle analysis /
Membership value RFM i%
Abbtgtt \ Customer
i3 Behavioral preference analysis . loyalty
Full life cycle Precision marketing

18% 5 X

Re-purchase rate Membership growth

User portrait

User label system
Equity class design
Marketing activity rules

The guest group

of habit
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Product Architecture

Connector

e- WhatsApp

Others
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Social Hub.Al : Al-Native Marketing Cloud
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Al-Native Marketing Cloud

Service Scenario

Al-Native

Custoil AI-N_atlve Al-Native

Multi-ro

Multi-round

Interactive Data Fully personalized Al call in customer

intelligent

i content o
Insight communication

journey
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Techsun
Learn More & Ask Demo

() Social Hub.Al

Google information form WhatsApp for consulting

Please scan the code
We will contact you



Techsun Incorporation PTE. Limited

Q Singapore: Ar08, #07-00 Suntec Tower 2, 9 Temask Boulevard, Singapore
Q Shenzhen:Room 926,Feiyada Science and Technology Buiding,Nanshan District,Shenzhen
Q Shanghai:3rd Floor,Building 5,Bailian Creative Space,Guangfu Road,Jing'an District,Shanghali

Q Hongkong:Room 917B,9/F Tower A,New Mandarin Plaza,14 Science Museum Road,Tism Sha Tsui,Kowlon

Website:www.techsun.com Email:business@techsun.com
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