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2019

2021

Microsoft Advertising 

partners with InMobi to 

drive business in India

2022
InMobi expands partnership with 

Microsoft Advertising into 

Southeast Asia, Middle East, 

and Africa

2023

Our Journey So Far…



In the News…

6 - Netflix Deal2 - Xandr Acquisition

3 - Activision Blizzard Acquisition1 - Promote IQ Launch 5 - Microsoft x Open AI Investment 7 - The New Bing

8 - Microsoft Retail 

Advertising Network

4 – InMobi & Microsoft Partnership 

Expansion to SEA



A year of growth and change

Market parity bringing core products across 
search and native to over 160 markets

100
Products launched in 

2022

Adding view-through conversions, CPM pricing, 

video ads and auto-bidding to MSAN.

New visual ad formats including multimedia 

ads, video ads and multi-image extensions.

Created vertical ad formats designed for travel, 

automotive and financial services. 

Improved DSA with mixed mode campaigns, 

dynamic descriptions and static headlines. 

Grown auto-bidding with seasonality adjustments, 

portfolio bid strategies and target impression share. 



AI-powered co-pilot for the web
Joy of discovery

Get Access Today: bing.com/new



AI-powered copilot for the web

A better Search

It’s search you are familiar 

with that’s safe, more 

reliable, and delivers 

results like you expect. 

Web navigations

Weather queries

Answers for You 

It reviews results from 

across the web to find and 

summarize the answer 

you're looking for. 

Comprehensive summary

Comparative insights

A new chat experience

Use chat to ask questions 

and get suggestions.

It helps refine complicated 

research to get better 

recommendations.

Travel planning

Shopping research

Sparks your Creativity

You’re no longer limited 

by searching for what 

already exists. It helps you 

create new content with 

just a description.

Draft an email

Create a meal plan

Scenarios

Bing



Unlocking new advertiser value and potential

More reach Greater ROI

Next Level Automation New Innovations

Expanded customer reach and increased volume, 

especially with younger and mobile audiences
Richer understanding and personalized answers 

lead to better campaign ROI

New opportunities to rethink traditional ad 

experiences and ROI scenarios on advertising 

objectives

Ads customized to every person’s context and in 

real-time, while also automating critical campaign 

experiences and assets



Text ads experience



Multimedia, Product & Vertical ads



Microsoft Advertising Reach



Classified as Microsoft Confidential

The Microsoft advantage

800M
Monthly Edge users1

689M
Unique searchers2

14.5BN
Global monthly 

searches2

484M
Monthly unique 

visitors3

20B
Monthly page views3

108M
Monthly unique 

visitors3

44M
Outlook active U.S. 

users3

69M
Xbox live monthly 

unique users3

100 Hours
Average time spent on 

Xbox per month 1

750M
Total LinkedIn 

members globally4

Source: 1. Microsoft internal data - global, December 2021; 2. comScore PC Search market, September 2021; 3. comScore global data, June 2021; 4. LinkedIn, Aug 2022



American Samoa

Australia

Bangladesh

Brunei

Fiji

French Polynesia

Guam

Hong Kong

India

Indonesia

Japan

Marshall Islands

Malaysia

Maldives

Mongolia

Albania

Andorra

Austria

Belgium

Bosnia and 

Herzegovina

Bulgaria

Croatia

Cyprus

Czechia

Denmark

Estonia

Faroe Islands

Finland

France

Germany

Norway

Poland

Portugal

Romania

San Marino

Serbia

Slovakia

Slovenia

Spain

Sweden

Switzerland

Türkiye

United 

Kingdom

Vatican City

Anguilla

Argentina

Aruba

Bahamas 

Barbados

Belize

Bermuda

Bolivia

Brazil

British Virgin Islands

Canada

Cayman Islands 

Chile

Colombia

Costa Rica 

Dominica

Dominican Republic 

Ecuador

El Salvador

French Guiana

Greenland

Grenada

Guatemala 

Guyana

Jamaica

Haiti

Honduras 

Martinique

Mexico

Montserrat

Panama

Paraguay

The Americas (44 markets)

Nepal

New Caledonia

New Zealand

Northern 

Mariana Islands

Pakistan

Papua New 

Guinea

Philippines

Singapore

Sri Lanka

Taiwan

Thailand

Tonga

Vietnam

Guinea 

Iraq

Israel 

Kyrgyzstan

Lesotho

Libya 

Madagascar

Malawi 

Mauritania 

Mauritius 

Namibia

Niger 

Nigeria

Oman

Republic of 

Congo

Rwanda 

The World of 

Microsoft Advertising

Europe (45 markets) Middle East and Africa (47 markets) Asia Pacific (28 markets) 

164
Markets

35
Languages

Qatar

Reunion 

Saudi Arabia

Senegal

Seychelles

Somalia

South Africa

Tajikistan

Tanzania

Togo

Tunisia

Uganda

United Arab 

Emirates

Yemen

Zambia

Zimbabwe

Gibraltar

Greece 

Hungary

Iceland

Ireland

Italy

Latvia

Liechtenstein

Lithuania

Luxembourg

Malta

Moldova

Monaco

Montenegro

Netherlands

North 

Macedonia

Algeria 

Armenia

Azerbaijan

Benin

Bahrain

Botswana

Burkina Faso

Cameroon

Cote d’Ivoire 

Democratic 

Republic of 

the Congo 

Egypt 

Ethiopia

Gabon

Gambia

Georgia

Peru

Puerto Rico

Saint Kitts & Nevis

Saint Lucia

Saint Vincent & the 

Grenadines

Suriname

Turks & Caicos 

Islands

Trinidad & Tobago

United States of 

America

United States Virgin 

Islands

Uruguay

Venezuela

17.5% Market share1

13.2B Monthly searches1

202M Searchers not reached on Google1



1. Japan
2. India
3. Indonesia
4. Australia
5. Philippines
6. Taiwan
7. Vietnam
8. Malaysia
9. Thailand
10. Hong Kong
11. Singapore
12. New Zealand

Asia Pacific Area

13. Pakistan
14. Bangladesh
15. Sri Lanka
16. Nepal
17. Mongolia
18. Fiji
19. Papua New Guinea
20. Maldives
21. New Caledonia
22. Brunei
23. Guam
24. French Polynesia

Top Large Medium Small

Market size scale

Asia Pacific
1

2

3

4

5

6

7

11

8

9

10

12

14

15

16

17

18

19

20

21

22

23

24

134 million

unique monthly PC searchers

2.2 billion

monthly searches

48%
total search volume 
comes from new 
markets

13



Microsoft Advertising Reach1

*market share only covers coverage of owned Microsoft properties; syndicate reach is excluded

Source: 1. GWI, Wave 2022; 2. statcounter, 2022

Windows OS 

Market Share2

70%
Market Reach 1

3M

Singapore 

34M
Indonesia

Malaysia

10M

Philippines

23M

Thailand

12M

Vietnam

14M



Search partners

Microsoft Advertising search partners 
Managed partners, carefully vetted to bring you quality traffic

Microsoft Edge

Outlook

Owned and operated

MICROSOFT ADVERTISING 
PROPERTIES EXAMPLES

VERIZON MEDIA
PROPERTIES EXAMPLES 

MICROSOFT ADVERTISING 
SEARCH PARTNERS EXAMPLES

VERIZON MEDIA 
SEARCH PARTNERS EXAMPLES



Search with 

purpose & 

Rise of 

Sustainable

Media

This Photo by Unknown Author is licensed under CC BY-NC

$21,000,000+
in donations so far on Give with Bing

162,000,000+
Trees planted by the Ecosia community



Two networks, one powerful result

Microsoft

Search

Network

Microsoft

Audience

Network
+



Richer ad experiences



Microsoft Audience Network – Premium properties 

that people engage with everyday across work and life 



Microsoft Audience Network - SEA

1. GWI 2021. 2. Microsoft internal data, December 2020.

total unique

visitors in Southeast Asia¹

57M

daily cross-screen

data signals²

20B

Product

ad

Text

ad

Image

ad



Expand your reach

16M
Indonesia

Malaysia

7M
Philippines

12M

Singapore

2M
Thailand

11M

Vietnam

9M

• Data contains unique monthly visitors

• 20B daily cross-screen data Signals

The Microsoft Audience Network connects 
you with millions of potential customers.



AudienceSearch

Microsoft Internal Data, February 2022. Results may vary for each advertiser based on campaign settings, targeted audiences, and other factors. Lift metrics represent an average of all advertisers with completed lift studies to date (Nov. 2021). These 

advertisers may be a non-representative sample of all advertisers on the marketplace. Lift measured between exposed users and a control group of eligible unexposed users, with lift represented on a per-user basis. Average user count per advertiser 

study = 1M.

Amplify marketing dollars with cross-channel reach 

+2.8x
visitation rate

vs. only search ad exposure

+6.5x
conversion rate

vs. only search ad exposure

Both search AND audience ads

Search and audience ad exposure leads to incremental lift in site visitation and conversion rate



A wide range 

of tools to help 

you connect 

with your 

customers 

across their 

buying

journey

Multimedia 

Ads

Ad Extensions 

& Auto 

Extensions

Text Ads RSA & 

DSA

Ad Formats
Shopping 

Campaigns

Audience 

Targeting
Demographics Location & 

Device

In-market 

Audiences

Remarketing Dynamic 

Remarketing

Automated
bidding Max Clicks Max Conversions Target ROASTarget CPA

Additional 
features Import tools

Eg Google Import)
UET Conversion 

Tracking

Display 

Ads



Retail and 

eCommerce

Banking and 

Financial Services

EdTech Travel Tech and SaaS



Why use shopping campaigns?

Leverage better 
remarketing 
opportunities

Capture maximum 
real estate on SERP

Improve brand 
visibility and recall

Enhance campaign 
performance with 

shopping inventory

1

2

1. Shopping Ads
2. Multi-media Ads

Capture more real estate on the SERP 
Expand your reach on Microsoft Bing and increase the possibility of a user making a purchase decision

165%
increase in lead acquisition

140%
increase in conversions

Sample landing 
page reference





Have a query?
Head over to booth #13 to connect with us!


