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What do you measure in marketing metrics?

ⓘ Start presenting to display the poll results on this slide.



1. How to maximise returns on your marketing 

expenditures by putting the most effective advertising 

and targeted campaigns?
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Broadridge Digital Transformation and Next-Gen Technology Study

https://www.broadridge.com/2023-digital-transformation



Marketing channels

• Awareness: events, media mentions, social media, search and paid display

• Interest: targeted content, event attendance 

• Consideration: content and case study downloads

• Intent: form fills, contact us requests and lead gen outreach

• Evaluation: MQLs



2. How to benchmark your marketing performance across 

multiple channels
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3. What are the lessons learnt from the experience and 

how did you base on the learning for other marketing 

campaigns?
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Key Takeaways
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Q&A

Scan here to 

submit your questions
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