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[Conversational Marketing] How to Build Conversations
across Multiple Channels and Funnels that Keep You #themartechsummit
Closer to Your Customers
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[Cookieless] Cookies and Cream Without the Cookies is
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[Gamification] Interactive Contents & Gamification in
Marketing: Winning Your Customers Over by Letting #themartechsummit
them Win
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[Data Literacy] How to Enable Teams to Read,
Communicate and Harness Data for
Marketing Efficiency

#themartechsummit



PRIVACY MATURITY
IS AJOURNEY

[Privacy Readiness]| The APAC Privacy Imperative -
Uncovering Opportunities for Growth Through Privacy BEi{lEaElat= ilalal
Readiness
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[Metaverse] How to Create Immersive Experience with
Metaverse into Real-Life Marketing for Enhanced #themartechsummit

Customer Experience
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Private Executive Luncheon - Driving Brand Agility & |
Growth in a Shifting Consumer Landscape #themartechsummit
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[Integrated Marketing] Drive Business Growth through sthermartecheurmnil
Integrated Marketing Cloud (IMC) emartechsu
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[Social Marketing] How to Connect Shifting Customer
Values and Behaviour to Your Business Beyond Profiting #themartechsummit
the Brand
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[E-Commerce] Leverage Data and Insights in
E-Commerce for Brands to Effectively Grow Revenue #themartechsummit




walties” l Convertlab
7@ HoWnape
thimerries, AN : - —
e sleekflow
AN T When e I ' A |
getty ¥ Tt
O DﬂEng nal

Y\ ® Act, test, iterate

Q SITECORE

<€pams

'__'

"hi'r_.

[Customer Data] Putting Your Customer First: The Secret .
to Success In The Age of Data #themartechsummit



[Performance Marketing] What You Really Need to Measure: .
Setting Key Marketing Metrics for Greater Revenue #themartechsummit
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[Digital Transformation] How to Deal with Today’s |
Customers with Yesterday’s Technology #themartechsummit




YoY increase in webinar

influenced revenue

Breakout Roundtable - Digital Experience Led |
Growth: Navigating the Future of Marketing #themartechsummit



Breakout Roundtable - Explosive Growth Expected for
Hong Kong? Market Analysis of Hong Kong’s Retall, #themartechsummit
FSI and Travel Industry 2023




. 4 i . 1 o _‘ y 2 7 A . ;- 1. -:E_ ‘
-~ . I 1A O
' . ¥ s B b -
! e : - I % y X ‘I | l IJI k: N 4
. ' . : | % il 'a.f—i! j]!.’.w)*f"\‘-'m >
Tl i (N
.- : b 4 I’R‘“ M TSR
. ' ' | - S %‘n e Wi

Private Executive Dinner - Attention Grabbers: How
Brands Drive Better Outcomes with Attention- #themartechsummit
Focused Strategies
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The MarTech Summit Hong Kong #themartechsummit
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Stay Tuned!

THE MARTECH SUMMIT

Converging Marketing & Technology for a Winning Future
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VIRTUAL SINGAPORE HONG KONG BANGKOK JAKARTA LONDON BERLIN

m Upcoming In-person Summits:

e The MarTech Summit - 18 & 19 October 2023
u SUBSCiB:I,BE e The MarTech Summit - 25 October 2023

e The MarTech Summit - 16 & 17 November 2023

Upcoming Virtual Summit:
e The Virtual MarTech Summit - 19 September 2023
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