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A New Era in
Digital Marketing
Looking Ahead
with Google AI
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A future where

measurement is more insightful

growth is more sustainable

creative is more impactful 
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76%
used five or more 
channels to shop over 
a two-day period
Source
Google/Ipsos, Holiday and Sales Moments Shopping Study, 2022, Online survey, consumers 
who conducted Christmas/ Sales Events shopping activities in past two days (AU: n=3150, Oct 
2022- Jan 2023, KR: n=3151, KR Oct 2022- Jan 2023, SEA: n=3003, May-Dec 2022)
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67%
increase in 
qualified leads

49%
decrease in cost 
per qualified leads

Think with Google Article, 2023 

https://www.thinkwithgoogle.com/intl/en-apac/marketing-strategies/automation/isuzu-thailand-ai-marketing-cars/
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Conversational 
experience
in Google Ads
Currently in closed beta and available in 
English
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All-Natural Moisturizers With A

Scent For Everyone

Wake Up To Beautiful Skin

Hydrating Moisturizers On Sale

Non-Comedogenic Moisturizers

Shop All-Natural Moisturizers

Factuality

Policy

Styling

Syntax

Grammar

✓

✓

✓

✓

✓

Automatically
created assets
in Google Ads
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Shop All-Natural Moisturizers -
Freshen Up With Our Skincare

naturally made moisturizers Automatically
created assets
in Google Ads
Now available in 7 new languages

DE, EN, FR, IL, JP, NL, PT
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Marketers can  get back to marketing

Creativity
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Confidence 
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Privacy Sandbox

Confidence
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9 out of 10 
companies say first-party data 
is important to their digital 
marketing programs

Source
Google/BCG, The Keys to Scaling Digital Value, n=545 “digital leaders” (businesses with above-average digital 
maturity), Aug. 2021–Nov. 2021

Confidence
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1 in 3 marketers 
consistently and effectively 
access and integrate 
first-party data across channels

Source
Google/BCG, The Keys to Scaling Digital Value, n=545 “digital leaders” (businesses with above-average digital 
maturity), Aug. 2021–Nov. 2021

Confidence
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Your data.
From anywhere.

In one place.
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Thank you!
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