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	Introduction
	Ready to feel inspired about the power of customer advocacy? Read on
	At Mention Me, we help brands harness the power of their fans. To date, our advocacy-first approach has delivered more than $2bn in revenue to 500+ customer-obsessed brands.


	Fashion
	Whether we're in need of a new winter coat or complimenting our co-worker's jeans, we talk about fashion almost every day. This makes leveraging customer advocacy an unmissable growth opportunity for brands in this sector. Here are some of our favourite examples.

	Health and Beauty
	Once you discover the perfect red lipstick or holy grail supplement, you want to tell everyone about it. That's what makes customer advocacy such a powerful growth driver for health and beauty brands — just see for yourself.

	Insurance and Financial Services
	We often seek financial advice from friends and family — making it one of the highest-converting sectors for referrals.

	Travel and Hospitality
	When we're planning a trip or a holiday, we want it to run as smoothly as possible. Luckily, customer advocates are always keen to recommend their favourite hotels, car rental services and airlines to fellow jet-setters and go-getters.

	Food and Beverage
	Food and drink aren’t just necessities. They’re social experiences that can lead to great memories — and lots of foodies recommending these brands to friends and family.

	Miscellaneous
	Other examples of brands harnessing customer advocacy data to drive profitable revenue from their customer base.

	See how customer advocacy could look for your business

