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Introduction
Ready to feel inspired about the
power of customer advocacy?

https://content.mention-me.com/?accessible


At Mention Me, we help
brands harness the power of
their fans. To date, our
advocacy-first approach has
delivered more than $2bn in
revenue to 500+ customer-
obsessed brands.

If you're wondering how this looks in action,
you've come to the right place.

The pages of this ebook present examples
from 57 brands, ranging from fashion to
finance, showing how they're leveraging
customer advocacy to turn fans into a
powerful driver of profitable revenue and
sustainable growth.

Complete with referral offers and other
advocacy-driving actions, there's plenty in
this guide to get you excited about what your
brand could achieve. Read on to get inspired.
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Fashion
Whether we're in need of a

new winter coat or

complimenting our co-

worker's jeans, we talk

about fashion almost every

day. This makes leveraging

customer advocacy an

unmissable growth

opportunity for brands in

this sector. Here are some

of our favourite examples.

https://content.mention-me.com/?accessible


Propensity to Refer® machine-learning automatically
adjusts our targeting strategy, showing our
customers content they’re more likely to engage with
and creating a better overall experience."

Linda Cusack, Digital CRM Manager at FatFace



We've seen incredible growth with Mention Me. Its
products evolve alongside with what we're trying to
achieve, and structured in a way that makes
customer advocacy data work so much harder,
supplementing our activities across marketing
channels."

Michelle Hurney, Head of Marketing at BrandAlley
Watch the BrandAlley case study

https://resources.mention-me.com/hubfs/BrandAlley_case_study.mp4
https://resources.mention-me.com/hubfs/BrandAlley_case_study.mp4
https://resources.mention-me.com/hubfs/BrandAlley_case_study.mp4


Our referrer lookalike
audiences are driving
20% more customers and
15% lower CPA than our
other seed audiences.

We’re also finding that
referrer lookalike
customers are more
likely to buy again and
introduce friends
themselves, driving long-
term value for our
business.”

Anaïs Biyot, ECommerce Manager at
Seraphine
Read the Seraphine case study

https://resources.mention-me.com/hubfs/NEST_%26_MM_Seraphine_case_study.pdf
https://resources.mention-me.com/hubfs/NEST_%26_MM_Seraphine_case_study.pdf
https://resources.mention-me.com/hubfs/NEST_%26_MM_Seraphine_case_study.pdf


We know brand
advocates are highly
valuable, so we speak to
them differently.

Mention Me adds a new
level of data and insights
that play a critical role in
driving our entire contact
strategy."

David Witts, Senior CRM Manager E-
Commerce Europe at PUMA
Read the PUMA case study

https://content.mention-me.com/story/puma-case-study/page/1
https://content.mention-me.com/story/puma-case-study/page/1
https://content.mention-me.com/story/puma-case-study/page/1




Mention Me lets us
engage with every
customer. Referral brings
new customers in, then
targeted offers turn
shoppers into repeat
customers. It’s the best
of both worlds.

It's completely data-
driven, so you can make
strategic decisions with
confidence. The
numbers talk, and they
prove it’s working."

Natalia Kirby, Digital Marketing
Manager at Moss Bros
Read the Moss Bros case study

https://content.mention-me.com/story/moss-bros-case-study/page/1
https://content.mention-me.com/story/moss-bros-case-study/page/1
https://content.mention-me.com/story/moss-bros-case-study/page/1


We were completely right to trust Mention Me. We’re
now nurturing advocacy from new and existing
customers, helping us acquire customers who spend
13% more."

Arie Tom, CMO at GlassesUSA
Read the GlassesUSA case study

https://resources.mention-me.com/hubfs/GlassesUSA_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=GlassesUSA-Case-Study-2023&utm_content=Case+Study
https://resources.mention-me.com/hubfs/GlassesUSA_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=GlassesUSA-Case-Study-2023&utm_content=Case+Study
https://resources.mention-me.com/hubfs/GlassesUSA_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=GlassesUSA-Case-Study-2023&utm_content=Case+Study
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Health and
Beauty
Once you discover the

perfect red lipstick or holy

grail supplement, you want

to tell everyone about it.

That's what makes

customer advocacy such a

powerful growth driver for

health and beauty brands

— just see for yourself.

https://content.mention-me.com/?accessible


We’re constantly learning about how to engage our
customers and enhance their experience through
Mention Me. It’s the ideal solution for acquiring new
customers while making existing ones feel special."

Julia Deutsch, Senior Global Digital Marketing Manager at Charlotte Tilbury





Our customer advocates
are highly valuable, and
the friends they bring
along spend 18% more
than other customers,
helping to continue the
growth we experienced
during the pandemic.”

Rose Wilkes, Retention Specialist at
Symprove
Read the Symprove case study

https://resources.mention-me.com/hubfs/Symprove_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Symprove-case-study-23&utm_content=Case+Study
https://resources.mention-me.com/hubfs/Symprove_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Symprove-case-study-23&utm_content=Case+Study
https://resources.mention-me.com/hubfs/Symprove_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Symprove-case-study-23&utm_content=Case+Study




Click here or press enter for the accessibility optimised version

Insurance
and
Financial
Services
We often seek financial

advice from friends and

family — making it one of

the highest-converting

sectors for referrals.

https://content.mention-me.com/?accessible


Our programme’s
performance is
constantly improving,
and its CPA is
consistently cheaper
than our other channels.
It’s been a game-changer
for us."

Diane Larramendy, Chief Operating
Officer at Linxea
Read the Linxea case study

https://resources.mention-me.com/hubfs/Linxea_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Linxea-case-study-2023&utm_content=Case+Study
https://resources.mention-me.com/hubfs/Linxea_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Linxea-case-study-2023&utm_content=Case+Study
https://resources.mention-me.com/hubfs/Linxea_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Linxea-case-study-2023&utm_content=Case+Study
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Travel and
Hospitality
When we're planning a trip

or a holiday, we want it to

run as smoothly as

possible. Luckily, customer

advocates are always keen

to recommend their

favourite hotels, car rental

services and airlines to

fellow jet-setters and go-

getters.

https://content.mention-me.com/?accessible




Brands in this sector see a surge of traffic in the summer — read
this blog to see how you can make the most of this golden
opportunity by harnessing customer advocacy.

https://www.mention-me.com/blog/existing-customers-key-to-success-travel-hospitality-brands-summer
https://www.mention-me.com/blog/existing-customers-key-to-success-travel-hospitality-brands-summer
https://www.mention-me.com/blog/existing-customers-key-to-success-travel-hospitality-brands-summer
https://www.mention-me.com/blog/existing-customers-key-to-success-travel-hospitality-brands-summer
https://www.mention-me.com/blog/existing-customers-key-to-success-travel-hospitality-brands-summer
https://www.mention-me.com/blog/existing-customers-key-to-success-travel-hospitality-brands-summer
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Food and
Beverage
Food and drink aren’t just

necessities. They’re social

experiences that can lead

to great memories — and

lots of foodies

recommending these

brands to friends and

family.

https://content.mention-me.com/?accessible


We’ve seen exceptional
results in the six years
we’ve been working with
Mention Me.

It’s played an important
role in turning our loyal
community of Hueligans
into a significant revenue
stream, helping to
acquire valuable
customers at a lower
cost to other channels.”

Emily Hollis, Senior CRM Executive at
Huel
Read the Huel case study

https://resources.mention-me.com/hubfs/Huel_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Huel-case-study-23&utm_content=Case+Study
https://resources.mention-me.com/hubfs/Huel_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Huel-case-study-23&utm_content=Case+Study
https://resources.mention-me.com/hubfs/Huel_case_study.pdf?utm_source=Website&utm_medium=Organic&utm_campaign=Huel-case-study-23&utm_content=Case+Study


Watch the allplants case study

The integration between Mention Me and Klaviyo
allows us to utilise all our customer data to serve
bespoke, personalised messaging that makes
recipients feel engaged in a really powerful way.”

James Lester, Senior CRM Executive at allplants
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Miscellaneous
Other examples of brands

harnessing customer

advocacy data to drive

profitable revenue from

their customer base.

https://content.mention-me.com/?accessible


When we had to turn off marketing in March/April
2020, Mention Me was the only channel that we kept
on. May year-on-year — the UK, specifically — grew
800%. It was exceptional.”

Lindsay Newell, Former Head of Marketing UK at Bloom & Wild

Watch the Bloom & Wild case study



The Mention Me platform equips us to identify our
best customers, understand what resonates with
them, and drive more referrals."

Arthur Brunetti, Digital Marketing Executive at Gozney
Read the Gozney case study

https://resources.mention-me.com/hubfs/Gozney_case_study.pdf
https://resources.mention-me.com/hubfs/Gozney_case_study.pdf
https://resources.mention-me.com/hubfs/Gozney_case_study.pdf
https://resources.mention-me.com/hubfs/Gozney_case_study.pdf
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See how customer
advocacy could look
for your business
Complete the form to speak with one of our advocacy
experts.
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