THE MART=CH LONDON | 16 & 17 NOVEMBER

SUMMIT

Keynote Presentation | [Demystifying Al] How to Actually Use
Al/ML for Better Content & Marketing

i
(& Optimizely

DAVID KNIPE

VP, Product Management
Optimizely







GJ Optimizely

Demystifying Al:
How to actually use AI/ML for better
content and marketing

David Knipe
VP, Product, Optimizely




@ [ ] ® Synthetic data generation
Toxt & Image Audio/  MLOps Dete &
witing ideo decisions

MDCLONE  |I§ hazu 6 seMi Technolagie:

raft

» Twelve Labs

& notably

Platforms

@ capaciios
. betterdata Pl MosTLy-al TOMIC
| ARllabs & e AI @ romet

OpenAI

Oom-.u Oy Mirry.Al Metaphor

) DASHWORKS

G-deepset  coicre  Replicate  Adept
\. J

4 Code generation & documentation o A Customer support (chat/email/text) » — *
n Cocodiga  (© tabnine ultimateai  CRESTA Poly/ WRITER © oTHERSIDE

EmENEY ) Mintify 3 Debuild &3 symflower N ada «rzan EEO LT tonsusserool (@) wordtune
~n

PR o I | @ rowct Fraooe @ wabia -+ Cortoiny, T T e

™ mem

— Marketing & salos copy | — CEETTTTIT

C .
- » Demandwell Jas_;er £ writesonic copy.ai ) regieai  anyword 49 QJ agolo
I S S u e I l y Lpwppercortot B G Creatext SURFER {lyno} 1 Scalenut scholarcy sinma
crafﬂy. S oaraskave nevuroflash NK ¥4 copysmith [ smarrwiierol (R Hypotanuse m == “-‘?sn 2 Tome

Image editing

Design Text to image

everywhere

Let's
"« PhotoRoom . fnhance pencil 4] wocketum

>ROSEBUDAI  ZLightCafe

Depix®> Picsart ‘@ Pyes—

A Autoenhance.al JOSMOS 5]

Audio Editing Text to speech / Speech to text Music generation
> “+ Speechify
Kt Humariocp Amberscript NI coqul moises @boomy
#LatticeFiow [EEER ShPODCASTLE W WELLSAD  DICIIT  R=PLICA supertone  i1USICO  PDAACI
cm O e krisp @ o HrLovo ABLEAY SPLASH
Summarization & insights Avatars & dubbing Video
*Fathom Xxembly ::hume 115”,,'," Drecscpience ¢ Syntnesia wirarursic () s ot
R o semouy® 3 Sybill Geepaoal [ rwencur Ydalds PP Re elai. iy O i = descript

# invideo

¥ Magnifi (\yoEOVERSE ‘E} Coossyan@ W vericw (D, cusmemerr @ plask @ ricrory \/




And everyone

IS Investing In it

Reach $154
orecast 0
ding on Al-Centric gystems F
ide Spend!
Worldwide

i \DC
gillion in 2023, According to

Artificial Intelligence is Revolutionizing
Marketing. Here's What the
Transformation Means for the Industry

"In the last year alone, Al startups raised more than $50 billion in venture capital
funding, according to GlobalData."

d for More than half of US marketers use

tives . .
ech execV vey generative Al every day: Study

Sources: GlobalData, CNBC, VentureBeat, Accenture, IDC, PRWeek, Entrepreneur



https://www.globaldata.com/media/business-fundamentals/artificial-intelligence-startups-raise-over-50-billion-venture-capital-funding-in-2022-reveals-globaldata/
https://www.cnbc.com/2023/06/23/the-ai-spending-boom-is-spreading-far-beyond-big-tech-companies.html
https://venturebeat.com/ai/report-70-of-orgs-are-spending-1m-or-more-on-ai/
https://newsroom.accenture.com/news/accenture-to-invest-3-billion-in-ai-to-accelerate-clients-reinvention.htm
https://www.entrepreneur.com/science-technology/why-artificial-intelligence-is-revolutionizing-marketing/446087

But what’s real vs. what’s Al washing?

Differentiating fact from fiction

Al Washing:

When companies mislabel or overstate
their products' capabilities by
appropriating Al-related terminologies,
even when their services or products lack
any substantial Al implementation

_>

Key considerations:

 What data does it drawn from?
* Does itrely on manual input of data?
» Are Al terms being used correctly?
* Is this just basic automation?
 Can the Al product or feature be demoed?
* Does itdrive value?
* Does it help my team do their
job better/faster?



What Al ...and what
can do... it can’t (yet)

v' Spark creativity and ideation X Create on-brand and unbiased content
without human intervention

v Generate first drafts of content and images
X Strategize and make decisions

v Provide predictive analytics data
X Execute long term brand building

v' Automate time-consuming tasks
X Build genuine relationships and customer

v Process and analyze vast amounts of data communities



Al Is more than ChatGPT

Ildeation and content creation S A A
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. Atomic Marketing

Content

Optimization and measurement

(1) Target Location

A u to m ati O n (3 Publish as unpublished page post

The Latest In Al Technology




Al Is more than ChatGPT

Ideation and content creation

ChatGPT: interactive conversations can help
users make more creative content

Generative Al (text and images): can help marketers
spark creativity and creating content faster

Al-generated content topics provides
suggestions based on competitive intelligence

Al-generated content and campaign briefs
help marketers make creative and strategic decisions

Optimization and measurement

Automation

Weekly Blog and Al Generated Image

-+ Add Content

The Latest In Al Technology ©, »

Enter a new comment...

@ 1. Jamie Bottleman

© < Reply

@ 2. suzie Zimmerman
7= Workflow O Comment ts

Marketing Workflow

4 ° Create @ < Reply
» @ Review

» & Approve / Publish B &+



Al Is more than ChatGPT

ROI
Ideation and content creation

24 +2300%

Leads Generated

. . . Pageviews Unique Visitors Engagement Rate
Optimization and measurement ———— .
Current & Previous = By Channel Daily  Weekly 197 Bty
Leads Reached
« SEO recommendations
200k $8_9m +4051%
150k Pipeline Generated
« Personalization and recommended content

50k

« Data analysis and predictive analytics

Year To Date

Automation



Al Is more than ChatGPT

Ideation and content creation

o00

Optimization and measurement
Upload 5 Assets [ select Al + Add Assets
I Ruennlngw ooooo pdf l

I Enter attribution I

Automation

Description

Add Label

Enter description

5] Asset Expiry Date

Al-generated tags for organizing assets

Image analysis for automated |
and accurate image cropping N

Chatbots

...and more!



Putting Al into practice

How Optimizely's marketing team uses Al
to create better content faster

Planning and —) Content creation —) Asset storage —)
Ideation

—) SDR outreach —) Experimentation

c Al-accelerated workflows



(;J Optimizely One

The world's first
operating system
for marketing




Planning and ideation

ChatGPT for campaign and content briefs

Create Campaign Ideate with Al

Title

Increase member signup

T, Upload Brief Target Urban Commuters

Other target audience

ﬂ Target Urban Commuters

Tone of Voice

Brand - Alex North America

Everywhere

Cancel Create




Content creation

ChatGPT, Generative Al, SEO recommendations

Brief Content Fields P g Related Financials Hist¢

Add Content

= Information 4 Optimizer B Comments

orkspace to add, revise, and optimi

59.7 /100

Overall Score

» Word Count 30/100

Select from

v Keyword Analysis 76.2 /100
Add URL

Keywords (Keyphrase)

Generate B Image
= Artificial intelligence

T Text Al

Article
® KEYPHRASE IN TITLE: Not all the words from your

Creative ets keyphrase “Artificial intelligence" appear in the SEO
title. Try to use the exact match of your keyphrase in
the SEO title.

KEYPHRASE DENSITY: The focus keyphrase was
found 1 time. That's less than the recommended
minimum of 2 times for a text of this length. Focus on
your keyphrase! Show in Editor
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Optimizely Marketing

generative X = v \ 0

TSK-12266
£ Share © 3 Mark Complete

Generative Al Testing Task Not Started

Brief Content Fields Publishing Related Financials

History

%= Workflow
+ Add Content 1 0
A - PM Blog Workflow v
B 3
< R =R=R=R=RN RCROR

1. Content brief/outline

Source material and content brief are to be provided by Requester. If
Requests no brief is provided, Writer should propose an outline instead before
proceeding with copy creation

Not Started ~
2. Copy Creation
Copy Review e 2
Creative Completion
Create/Update Blog LP

Blog LP Review L2




Experimentation

HYP-245

nding Page Signup Test

Brief

Priority: High  Confidence Score: 3.8

Messaging

Placeholder text - The stylish Mosey Scooter for Kids has a

which will enable your littl to joy a comfc ble and

technology

s for by 15%

Target Audience

Everyone

Content Mix

Email InStore Social Web Direct Mail Display

Primary Metric

Clicks to c
Supporting Metrics

Is page

Schedule

p1-0ct 31

Not Started

Workflow

Basic Marketing Workflc

Create
red in leather

1 by our
Review

Approve / Pu

Add Step

Strategy bot with in-app guidance on which experiments to run & how to measure

Ideate with Al




A modern marketing strategy
should be supported by Al

=
—

Accelerates time-to-
m arket
Speeds up steps within a

workflow to get content and
campaigns to market faster

Qg

Saves resources —
timeand money
Eliminates the need to rely
on net-new content and

images, saving time and
money on content creation

s

Shifts the focus for
m arketers

Lessens time spent on
manual and time-consuming
tasks, and more time on
strategic and creative output



3 ways to get started with Al

&

Spendtimeto
educate yourself

Start by building a
foundational understanding
of Al concepts, terminology,
and technologies.

C4

ldentify time-
consuming tasks

Focus in on the most time-
consuming tasks for your
team to identify
opportunities for Al.

o]

Speak with a
trusted vendor
To find out which capabilities

would best fit your marketing
team's needs.
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Thank you and questions!
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