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AI is suddenly 
everywhere



And everyone 
is investing in it

"In the last year alone, AI startups raised more than $50 billion in venture capital 
funding, according to GlobalData."

Sources: GlobalData, CNBC, VentureBeat, Accenture, IDC, PRWeek, Entrepreneur

https://www.globaldata.com/media/business-fundamentals/artificial-intelligence-startups-raise-over-50-billion-venture-capital-funding-in-2022-reveals-globaldata/
https://www.cnbc.com/2023/06/23/the-ai-spending-boom-is-spreading-far-beyond-big-tech-companies.html
https://venturebeat.com/ai/report-70-of-orgs-are-spending-1m-or-more-on-ai/
https://newsroom.accenture.com/news/accenture-to-invest-3-billion-in-ai-to-accelerate-clients-reinvention.htm
https://www.entrepreneur.com/science-technology/why-artificial-intelligence-is-revolutionizing-marketing/446087


But what’s real vs. what’s AI washing?

AI Washing:

When companies mislabel or overstate 

their products' capabilities by 

appropriating AI-related terminologies, 

even when their services or products lack 

any substantial AI implementation

Differentiating fact from fiction

Key considerations:

• What data does it drawn from?

• Does it rely on manual input of data?

• Are AI terms being used correctly?

• Is this just basic automation?

• Can the AI product or feature be demoed?

• Does it drive value?

• Does it help my team do their 

job better/faster?



What AI 

can do…

…and what 

it can’t (yet)

✓ Spark creativity and ideation

✓ Generate first drafts of content and images

✓ Provide predictive analytics data

✓ Automate time-consuming tasks

✓ Process and analyze vast amounts of data

X Create on-brand and unbiased content 

without human intervention

X Strategize and make decisions

X Execute long term brand building

X Build genuine relationships and customer 

communities



Ideation and content creation

Optimization and measurement

Automation

AI is more than ChatGPT



• ChatGPT: interactive conversations can help 
users make more creative content

• Generative AI (text and images): can help marketers 
spark creativity and creating content faster

• AI-generated content topics provides 
suggestions based on competitive intelligence

• AI-generated content and campaign briefs 
help marketers make creative and strategic decisions

AI is more than ChatGPT

Ideation and content creation

Optimization and measurement

Automation



• SEO recommendations

• Personalization and recommended content

• Data analysis and predictive analytics

AI is more than ChatGPT

Ideation and content creation

Optimization and measurement

Automation



• AI-generated tags for organizing assets

• Image analysis for automated 

and accurate image cropping

• Chatbots

• ...and more!

AI is more than ChatGPT

Ideation and content creation

Optimization and measurement

Automation



Putting AI into practice

How Optimizely's marketing team uses AI 
to create better content faster

Experimentation

AI-accelerated workflows

Planning and 

ideation

Content creation Asset storage

SDR outreach





Planning and ideation
ChatGPT for campaign and content briefs



Content creation
ChatGPT, Generative AI, SEO recommendations





Experimentation
Strategy bot with in-app guidance on which experiments to run & how to measure



A modern marketing strategy 
should be supported by AI

Saves resources – 

time and money

Eliminates the need to rely 

on net-new content and 

images, saving time and 

money on content creation

Accelerates time-to-

market 

Speeds up steps within a 

workflow to get content and 

campaigns to market faster

Shifts the focus for 

marketers

Lessens time spent on 

manual and time-consuming 

tasks, and more time on 

strategic and creative output



3 ways to get started with AI

Identify time-

consuming tasks

Focus in on the most time-

consuming tasks for your 

team to identify 

opportunities for AI.

Spend time to 

educate yourself

Start by building a 

foundational understanding 

of AI concepts, terminology, 

and technologies.

Speak with a 

trusted vendor

To find out which capabilities 

would best fit your marketing 

team's needs.



Thank you and questions!
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