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Marketing Director,

Demand Generation – EMEA,
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Acting Head of

Digital Decisioning,
LNER
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Client Partner,
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Digital 
Personalization 
Powered by AI

Headless CMS

Visual Editor for 
App & Web

Commerce Platform 
Connectors

Omni-channel 
Marketing 

Automation

Single Customer View

Conversion Rate 
Optimisation

AI Search

Merchandising

Recommendations

SEO
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1,400+ of the world’s best digital businesses are customers

More than 690+ customers |   Representing over $400B in annual online revenue

RETAIL FASHION BEAUTY & 
HOME

B2B TRAVEL, TELCO 
& MEDIA

FIN SERV
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THE EAST COAST ROUTE IS 

HIGHLY DISCRETIONARY

900-miles from London to Inverness in Scotland with 

competition from car, air, open access rail and five other 

franchises.

420,000 customers a week.

97% of our revenue comes from discretionary travel –

only 3% are season ticket commuters and 60% low frequency 

leisure travellers.

Approx. 35% current market share of journeys > 50miles.

Avg. yield £40. Ancillary revenue is key to driving

increased revenue.



MODAL & RETAIL

LANDSCAPE

Modal shift is the 

fundamental driver in 

our growth strategy





TO PUT HEART INTO EVERY 

DIGITAL JOURNEY



B
LO

O
M

R
E

A
C

H
  

  
 | 

   
 L

N
E

R

Q&A
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Thank you!





Find these points & questions and start your conversations!!!
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