ations looking for a flexible and
solution to refresh their digital

erience strategy”




Braze humanises the connections that
brands have with the customers they serve

5 Who We Serve

Braze helps marketers

Founded in 2011
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2024

The break through year for Artificial
Intelligence




BRAZE

Alis peak hype for marketing in 2024 _

Brands - M

DIGIDAY gpr———— JFRIED
Marketing Briefing: Coca-Cola’s senior director of generative . Al
Al Pratik Thakar on why the brand believes ‘Al is making
everyone an artist’

Tech aws

Al AND MACHINE LEARNING

Exploring the Era of Al: Navigating the Authenticity and

2024 Marketing Predictions and Insights Automation Paradox

Agencies Consultancies

WPP and Sprinklr partner to bring Al- Accenture Song

powered customer experience management

solutions to global brands The great interface shift




BRAZE

Marketing is now marketing.Al

The Al-fication of the MarTech stack is expanding
rapidly, as platforms and standalone products
look to add Al intelligence into their existing
offerings to boost capabilities.

Customer Engagement Platforms are no different
with both Generative and Predictive tools being
added to improve campaign creation and results.

Source - Business Reporter - Generative Al: marketing’s sink-or-swim moment 2023




BRAZE

Marketer skills unlocked...

Al is expanding the reach of marketer skills, as
new product offerings are lowering the entry for
marketing expertise.

Where once domain specific and technical
knowledge were needed to get results, Al is
removing dependencies:

® Data Analyses & Coding have no-code solutions
® Copywriting is shaped by generative content creation
® |mage Creation & Design going prompt based

Generative Efficiency

Increase team efficiency with new features that will
expand on our leadership in unlocking Generative Al.
Explorations include Al-driven innovation for tone
control in your copy, sentiment analysis, report
creation from natural language and additional copy
generation.




Meet Sage Al
by Braze

What is Sage AI By Braze?

Sage Al by Braze is the intelligent Al
engine that powers our comprehensive
existing Al functionality along with new Al
innovation.

Create Prediction

Sage Al 5z

-

Run an initial te

percentage of the targe
segment. After the test, send
Py IR S S —— o v riand

ges



Today, where can we focusour‘Alefforts for meaningfulexperiences?"

O/ 0S3

Al for Al for
EFFECTIVENESS EFFICIENCY




Al for Relevance

Beyond personalisation - delivering on context in the
moment




Supercharge Relevance

Make experiences feel personal on every channel by tailoring content
to each customer based on their unigue preferences, attributes, and behaviors

Increase Loyalty Reduce Churn Grow Revenue Expand Lifetime Value
Chum Risk - 0
Prediction Audience by Churn Risk 1 High
2 Medium

We miss you!
3 Low Come back for 15% off your next order!

4 Everyana Else
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Situation:
A subscription-based streaming company needs to reduce monthly churn.

They want to target at-risk subscribers with personalized interventions.

Step 1: Segment customers by their predicted churn risk Step 2: Personalize messages by churn risk
Likelihood t::hu... O

Prediction Audience by Churn Risk

1 High Likeliho...

H0OK
40K i : &
E 20 veryone Else
=
o 20K l ‘
-'é Chiur ore 85 - 90 !
=
I 1 High Likelihood 2 Everyone Else
. i
_—— 0 This audience group will exit
10 20 30 40 50 EG &0 0 30 Y0 100 | the Canvas
we | thal lhood hadium Likalihood High Likatihood ‘
212.3K 257.2K 26.1K |
|
Hisk Score larget *
Step 1 o
55-100
DRAFT
1 Messages
,l, All usars who enter this step
advance to the next step



Step 3: Send at the right time on the most engaging Step 4: Share personalized content at scale
channel for each customer

@ MOVIECANON S

Step Set up Messages

Messaging Channels Delivery Settings

J» All users who enter this step DE"‘VBW s¢hEdUIﬂ'
advance to the next step Deliver this message at the optimal time.

Using Intelligent Timing ©

Select a time to send messages when a user's profile does not have enough data to calculate an optimal time:

@ the most popular time to use the app amongst all users

a specific custom fallback time (in the user's local time zone)

05:00 pm

Charlie:

Your MovieCanon subscription expires March 11.
Renew now to keep watching the world’s best

collection of films, live sports and more. You
won't want to miss what we have coming.

Renew Now

' Kland Rlimans



Al for Effectiveness

Test, Learn & Optimise




Achieve Better Results

Automatically test and optimize any campaign
for the best-performing version in just a few clicks

Increase Conversions Boost Campaign Confidence Reduce Complexity

®

Variant A Variant B Variant C

v
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Personalized Variant

2 22 2 e
Your Favorites Your Favorites

Get 20% Off
Your Favorites
We're not judging. but you'te in We're not judging, but youra inthe We'te not judging, but you'te in
the Top 1% of Pixza fans. Hera's a Top 1% of Burger fans, Hera's 2 the Top 1% of Pirza fans. Hare's a
: discount to keop the strask gong! disoount to keop the streak goiog! disoount to keap the atreak going!
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Situation:

A mobile banking company needs to drive more account activations in the next quarter.
They want to test and optimize an onboarding journey for new app users.

Step 1: Test different variants of a welcome message to identify the version that performs best

A/B Testing Intelligent Selection ©

Control Group Distribute Variants Evenly

Optimization Options O

Welcome to CashBlastr! Welcome to CashBlastr!

No Optimization Winning Variant

Perform a standard A/B test with no
optimization

Run an initial test with a percentage of
the target segment. After the test,
send everyone else the best
performing vanant.

Personalized Variant

Run an initial test with a percentage of

Get started by activating your
mobile banking account.

ACTIVATE

Get started by activating your
mobile banking account.

ACTIVATE

the target segment, After the test
send each user the varniant they're
most likely to engage with

7 Averages 7.5% better open
¥ rates!See the difference.




Step 2: Now, test the cadence. Does the welcome Step 3: Then, test and optimize the follow-up nudge
message perform better on its own or with a follow-up |
nudge? v

Activate Account

Fd
v
Test Follow-Up o
4 Mosssgos
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o‘ Don't fﬂrﬁﬂt to activate! @ o‘ Don't fﬂrﬁﬂt to activate! oW ﬁ Don't fl:lfﬂet to activate! ﬂ
Finish setting up your account today. Finish setting up your account today. Finish setting up your account today.
- ! b2
Jr All users who enter this step asdvance to tha next step advance to the next step
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Al for Efficiency

Save time, cut repetition and focus on strategy




Spark Your Inner Creativity

Spend more time driving strategy by leveraging generative Al to assist
with routine copywriting, copyediting, and image creation

Save Time Reduce Bottlenecks Introduce New Programs
#. Al Image Generator " Welcome to your Al powered copywriting assistant.
Generate images to save to your Media Library using
DALL-E Each request generates four variations of your Your input

Simply type or pasté o a senics or product

dascriptior
Big Summer Special on Rentaly
@ Looks good! No issues detected.

Output Language 0D

Englisk

Approximate Cutput Length 0

ahart (Puah, ShS, Subyect Linea:

Planning your big summer trip? We've got you
covered with hot cars at cool prices.

Book your ride

braze



Situation:

A small marketing team at a CPG company just realized they need to launch a July 4th promotion.

They're running low on time and resources.

Step 1: Build the customer journey

il

Sele Mesuaas v |
DRAFT
d Mecsages
& AO0E Off
o AL ahis rita th p
Bt EEihE [
ﬂ -
Purchase Mudo e
'n- Window: | day
I= Ranking: O
..],.- Advanoe:
Irrmeadistely

1 Makes Purcha..

2 EveryoneElss

I Miakiss Purchaso 2 Ewrpone Eha

v ¥
Thandk yiul o | Follow-Lig o+ §
DRAFT DRAFT
A Meseages A Messages
W Thank you foryour p.,, B Running ol of Bme
) AR mers who sntes this slep o)+ AR pmerswho enter thisstep
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Step 2: Generate and QA message copy

Welcome to your Al powered copywriting assistant.

Your input

simply type or paste in a service or product
description

Buy 40% off Chocolate for 4th of July
S'mores

Output Language ©

Engﬁﬁh

Approximate Output Length @

Medium (In-App Message. Content...

Celebrate the 4th of July with delicious S'mores!
Get 40% off chocolate this Independence Day!
Enjoy the delicious taste of S'mores with family
and friends for the perfect summer treat. Don't
miss out on this great deal - buy now and save!

(i
& Looks good! No issues detected.

Docs



Step 3: Generate a custom image Step 4: Send on customers’ preferred channels

+ X
ﬁ Al Image Generator
: From: Calorie Rocket
v Added image to media library as 75f9f746-f883-4dee-b756-9602c¢756679d.png. o - S
’ Get this deal while it’s hot!

Generate images to save to your Media Library using
DALL-E. Each request generates four variations of your
prompt, and you can generate ten image sets per day. L I E
Image Description 42 / 300 charatters

Chocolate bar with marshmallows next to it R o c K E I

2

@ Enter a verbal description of the image. The more detail you

provide the better.

Batwe > d B ¢ images generated DALLE 23
it intele P Braze wet a ¥ claim
L ! poily /o Celebrate the 4th of July
Copyrignl Ownersnip on such images and makes no warranty oF any
s Kind with réspect 1o any Al-genaratod contantl or imasaas. Powarad - h d |. s ’

6 of 10 images used today SR L M R S A AT 00 M St r e JASAe s PO We Ry = Wlt eliCIoUS S mores
e Ry-Cperenll Eammiisne

Take 40% off chocolate this
Independence Day.

TREAT YOURSELF




PREDICTIVE PURCHASE CASE STUDY
. t

From: 8fit
Beat Your Sofa!

With Predictive Insights on Likely Buyers,
8fit Improves Conversions and Customer

%t Engagement

Beat Your Sofa!

8fit, the health and fitness app offering customized workouts and meal
plans, wanted to improve conversions and customer retention. 8fit

) | worked with Braze to predict which app users were most likely to

@ VS L !‘ convert, then targeted this group with special offers, leading to 3.75X

' higher conversions.

Fight the urge. Get 50% off 8fit Pro!

Health and fitness app 8fit wanted to convert customers
more efficiently, but lacked full transparency on whom to target with
which offer.

RN, Using Braze Predictive Purchases, 8fit segmented users
based on their likelihood to make a purchase, then tested and targeted

One of the biggest challenges we face

during these times is the daily battle offer messages.

between us and our sofa. We challenge
you to fight the urge! Get up off your sofa 8fit saw conversions 3.75X higher than other campaigns.

and get active with 8fit.

broze






