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How would you rate your maturity level in your organisation right now for collaboration between sales
and marketing?

(D Start presenting to display the poll results on this slide.
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Question 1

 How do sales and marketing currently work together right
now at your organisation? What challenges are you
overcoming ?
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What are the challenges at your organisation for Marketing and Sales to be on the customer journey
together?

(D Start presenting to display the poll results on this slide.
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Question 2

 Tips and tricks on how to better collaborate with sales?



THE MART=CH 6 MARCH 2024 | INTERCONTINENTAL BERLIN | #THEMARTECHSUMMIT

BERLIN
s U M M IT Panel Discussion | [Revenue Generation] Relate Marketing & Sales to Customer Journey: How “Smarketing” -

Go Hand-in-Hand to Support Greater Sales, Profit & Cost-Effectiveness

Question 3

* The when / how / why on compromise - How do you address
the balance between the brand KPIs and performance KPIs?
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Q&A
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