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Swifties in SG | Social mentions in last 365 days | Breaking down the demographics -
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Brands coming into play
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2024 Digital Marketing Trends

Agenda

Let’s dive into our Digital
Marketing Trends 2024 report

REPORT

Digital Marketing
Trends 2024

#1 Marketers harness the power of Al
#2 Authenticity-driven marketing will thrive
#3 Social media as the go-to search engine

#4 Social commerce is set to explode



. 2024 Digital Marketing Trends
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#1 Marketers will

embrace and harness the
power of Al &




Al is the Collins Word of the Year 2023

A X

Al

(,er'a) abbreviation for
artificial intelligence:
the modelling of
human mental
functions by
computer programs

(@ © © e - o | [T

The Al and marketing conversation has exploded in the last two years

Source: Google Trends, Brandwatch Consumer Research

Chart shows global Google search interest and volume of social mentions around the topic of Al and marketing. Data is indexed to 100 at its highest point.
Data gathered from Google Trends as well as public posts on social media, blogs, forums, and review sites from Jan 1, 2020 - Oct 31, 2023.
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Marketers on X and Reddit discuss Al and marketing

Source: Brandwatch Consumer Research

The chart illustrates the rise in Al mentions in discussions related to five distinct marketing categories. Data gathered from public
posts on social media, forums, blogs, and more between Apr 1 - Oct 1, 2023.

Marketing topic

% Increase in mentions of Al

SEO

Content creation and content marketing
Tools and marketing automation
Strategy

ChatGPT

Powered by Brandwatch
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+86%
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The top 50 Al tools generated

24 billion visits from September
2022 and August 2023

(Source: 2023 Study by Writerbuddy.ai)



E BBC News (World) & Bl @88CWorld - Oct 2
Tom Hanks warns dental plan ad image is Al fake

Navigating Al marketing challenges

Copyright: Generative Al isn't regulated yet, and laws are inconsistent.

bbc.com |
DOG.COM 4

In China, Al-generated images are considered as “original artwork.”

In the US, Al creations cannot be copyrighted. -
‘/ The Verge 2 @verge - Nov1

Scarlett Johansson hits Al app with legal action for cloning her voice in
anad

Lack of consent: The voices and images of real individuals are used without their permission.

Using celebrities and their likeness to sway consumers in a brand’s direction
May lead to personal and corporate reputation being at stake

Al flaws: Design flaws and gaps in functionality

May cause customer frustration, impacting all aspects of the org from sales to brand image.

4 Spirou
/ @spirou333

| hate how customersupport nowadays devolves to talking to some
shitty ML chatbot. Thats not customer support! If | need support its
cause its a complex problem

1:59 AM - Dec 7, 2023 - 75 Views




Brands utilizing generative Al

Al-Generated Jimmy Stewart Narrates « T =
Bedtime Story for Calm App (EXCLUSIVE)
By Todd Spangler Vv 55 results for "healthy quick dinner for one"

Unlimited movies, TV shows, and more

Italian meals Chicken Indian meals Mexican Watch anywhere. Cancel anytime.
meals

Ready to watch? Enter your emall to create or restart your membership

L Get Started >

Chicken
Margherita
it Baisamic

Best seller Best seller
$3 89 $6 929
Healthy Choice Café
Healthy Choice Classic Steamers Chicken Margh...
Chicken & Noodles Compl... 9.50z

10.6 oz = Likely out of stock




© Meet Iris: Our Al-powered assistant

Al i

Y FILTER

Preview m D

e magic.burger

Post

Introducing our new Solo Dining Tables! Enjoy your favorite
vegetarian burgers in style, with a table just for you

icBurgerSolo & #Vegetari ights &
#SoloDining | | 018 © #
= e
Iris writing assistant
N el

% Generate post

W

magic.burger Introducing our new Solo Dining
Tables! Enjoy your favorite vegetarian burgers in

v Fix spelling and grammar

style, with a table just for you (-} /' Improve writing ®

#Magi ! Delights v A
9 il bl

#SoloDining | | = Make text shorter

Make text longer

e

© Suggest emojis

Suggest synonyms

I-powered Peak detectio

o Nov 05, 2019

Volume was 1274% higher than usual,
driven by

W 3123 retweets of this Tweet

# ' 136 mentions sharing a link
from www.usatoday.com

A

\/
>
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91 retweets of this Tweet

& James Parkison

Just tried my first @neatBurger, loved it!
Seeing less and less reasons to eat meat.
#veganism #plantbased #thefuture

Mar 4

Mar 5 Mar 6

- Median Hourly Mention Volume @ Vegan Burger

d
d

20000 0
Edison Hong Feb 20,8.20 am b
Total Mentions @edison.fitnessg9 + London
We believe burgers should be delicious. We don't r
K believe they have to be wrapped in #plastic.
25K 8
Mentions
20K
Hi there! We apologize for any inconvenience - (USR] )
caused by the delay. Please DM us your flight
) _y Y ) Y ) 9 10K ° Increased demand for environmentally conscious
information so we can help look into it for you. products and brands.
Thank you for flying with us! "
5 e Greater awareness and adoption of recycling practices,
Powered by Iris. Please check changes o v particularly with plastics and packaging.
are correct.
20 Apr o Move towards using sustainable materials in packaging
JWrite a Reply. and fashion, such as bamboo and organic cotton.
@ Sustain
o More emphasis on reducing or eliminating
P — 2 3 .
Invite to a private conversation @ 7% | environmental impact in manufacturing processes.
e Greater focus on energy efficiency and renewable

energy sources in homes and businesses.

Powered by
iris & ChatGPT

Insights summary
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So what can marketers take away from all of this?

Like many other Marketing initiatives, Al should be approached in an iterative manne

e Improve and automate your Marketing operations
o Streamline your Social Media operations
o Trends detection, surface insights etc.
o Enhance your customer experience

e While doing your due diligence to protect your brand
o Copyright infringement






So, why is authenticity important?

86% 6 EORSUMERS consider a

brand's authenticity when making

a purchasing decision.

(Source: zippia.com, 2023)



And while 80%oF
Brands think they

deliver authentic “
content...
actually agree.

(Source: gitnux.com, 2023)




How can you bridge this gap?

T 1 R G R TT o BT T8 to know what is important to them
S V=R AYELTTEY across every aspect of your brand.

Implement authentic marketing with QUi ELRs {1 Riielg s into your content.

Consumers can spot inauthentic marketingue]GCRUELRRACIS



Brand examples

Oatly

Oatly aren’t scared to exhibit their
criticisms

The team behind the oat drink Oatly is
as open as can be about ways the
brand could improve.

In fact, the brand created a dedicated
website to discuss times the brand
has come under fire.

By acknowledging these
commentators publicly, the brand’s
authenticity is skyrocketing.

g 'ATI-Ywm

Welcome to F*ck Oatly! A site
devoted to helping our fans—and the
thousands of people who hate us—
better understand everything that’s
“wrong” with our company.

Why would we build such a website?
That’s a great question! For
starters, it’s super convenient to
have the latest boycotts and
criticisms all in one place. But
more importantly, we’re not the type
of company to hide from moments like
these. UWe see all the negative
headlines, posts and petitions as an
inevitable consequence of trying to
positive societal change.

oive us cookies when the web traffic

AA fckoatly.com X

t

3 Mitchell Gadd
¥ @mitchellgadd
Big fan of this from

They’ve created a site listing all the things that people have given them
sh*t for. Also, note the links at the bottom to fc tl m and

N+ Vivien ¢ Strategic Writing
@FromVivien

love them or hate them - you gotta admire

SOATLY com

Uelcome to fckFckOatly.com! You’re probably here because you totally hate
If so, then click below. Your clicks might not change

anything, but sometimes it just feels good to click something.

Note: We kindly ask that users limit their total number of clicks to a
maximum of § so that the accuracy of the hate data produced by this site is
slightly, but not hugely, misleading.

Please confirm your dislike of fckOatly,com below,

m st



https://fckoatly.com/
https://fckoatly.com/

Listen

Know what your audiences are
talking about and identify content
that resonates with them.

Watch for emerging trends and join
the conversation before your
competitors.

Benchmark

Identify your strengths and
weaknesses based on competitive
intel

Learn competitors’ best performing
content for campaign inspiration

Find order in chaos

Q #plasticfree magic burger

Search for a brand (e.g. Apple)

Search for an issue (e.g. #GlobalWarming)
Search for a campaign (e.g. “Share a coke)
Search for an influencer(s) (e.g. @rihanna)

Search for a topic (e.g. Halloween)

RECENT SEARCHES
Magic Burger

Sustainability

Brand overview

BRAND

@ Magic Burger w
Q Burger Point

. Baba's Burger

9 Burger Masters

Compare é vs 0’ » on [@

POSTS

285
v-28

273
v-15

158

v-2

108
A6

Rebecca James
@rebeccaj91 + London

Mar 30, 12.00 pm

The team at Magic Burger's social media strategy is
on point. Love this #plasticfree campaign & @

FANS

315,4K
A 0,58%

258,69K
A0,68%

687,48K

A 2,66%

156,07K
4 0,93%

AEAR

Author

e Rebecca James - @rebeccaj91

Tweets: 5060
Followers: 2013

Following: 453

Post

Location: London
Language: English
Emotion: ® Suprise
Sentiment: © Positive

Reach: 506K

FANS GROWTH

0,58%
v-12,26%

0,67%
v -97,87%

2,63%
¥ -96,88%

0,92%
39,64%

Likes: 25K
Impressions: 506K
Retweets: 50K

Replies: 406K

o/ MANAGE

TOTAL ENGAGEMENT A\

19,13M
v -7,59%

12,02M
v-13,69%

2,74M
42081%

2,56M
A 3822%

Mention volu

Twitter

Reddit
Forum
Tumorr |
@ Positive @ Negative Neutral
Blogs [ ] | 3 23%
Review | V1%
vouTube N © 13%
QQ | | varn
0 20K 40K 60K 80K
Total mention volume
3
Content Summary X

SUMMARIZE CONTENT

Brand Overview

BRAND

e Magic Burger ¥
o Burger Point
. Burger Masters

NN

Sentiment volume

me benchmark

I

News I
I

|

e Magic Burger

The main topics discussed in these social media posts were
vegan, biodegradable lunchboxes, customer service, new beetroot
burger launch. The top 5 hashtags from all these posts were:

#veganlove

0 Burger Point

The main topics discussed in these social media posts were
collaborations with local farmers, care for their employees, their
most famous veggie burgers. The top 5 hashtags from all these
posts were: #burgerjoint #burgerforasmile #veggielove #local
#carefornature

. Burger Masters

The main topics discussed in these social media posts were new
dining venues, different dips they are offering, and their fresh
ingredients. The top 5 hashtags from all these posts were:

#grilledveggieburger

/S mTN—



Tips and takeaways

Listen to your consumers to know what is important to them.

Use benchmarking tools to compare competitors.

Showcase your values with genuine testimonials & employee-generated content



#3 Social media will

become the go-to search

engine 2 £



People increasingly turn to social media for research
B o X

76% of consumers use .
| don't Google anymore | TikTok

SOCiaI media to Search 4:39 AM - Jun 8, 2022 o)

@ 136K @ Reply (2 Copylink

for or to discover new

products and brands. @

Service providers please post your work on tiktok... | search tiktok more
than Google &

(Source: TINT's State of Social & User-Generated Content 2023 1S AN Hova, 2oz sas e

ook
@ Unruly33

| search Instagram pages & all &3

11:52 AM - Mar 14, 2021

(SR (e (VA A &
n Post your reply

ARROGANTEIGNORANT @MobbLifeSLIME - Mar 14, 2021
® lrun str8 to the reviews 2 &2
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l lemon glazed nail tutorial

. Videos Images Shopping For beginners Acrylic News BOOKS Maps Flights

About 10,500,000 results (0.34 seconds)

UGC is a priority

It's not just audiences recognizing the
power of social content. Google itself
has been increasingly surfacing social
UGC in the top search positions.

FOIIOWing on from its E-E-A-T Update in *... And then with a nail art brush or the polish brush. And a bright yellow polish draw a
December 2022, it prioritizes hahb ey b

"experience"-focused content and
rewards UGC with more visibility than
ever before.

‘YouTube
https//www.youtube.com - Nails By Jema %

Lemon Nail Art Tutorial - YouTube

@ About featured snippets + Jl Feedback

Lemon8
https://www.lemon8-app.com > lemon8 » Laci Sundays  }
Lemon Glazed Chrome Nails at Home

Lemon Glazed Chrome Nails at Home - 1. After you've painted a base coat and cured, start
with one layer of yellow gel polish. - 2. Use a non-wipe top coat and ...

e

TikTok
https:/iwww.tiktok.com > video

Lemon Glazed Hailey Nails #vanillachrome ... - TikTok

224.5K Likes, 457 Comments. TikTok video from Tiffany Abbigaile Beauty
(@tiffanyabbigallebeauty): "Lemon Glazed Halley Nalls ...

TikTok - tiffanyabbigailebeauty - 20 Jul 2023



. Brand examples

Essie

Essie taps into TikTok search trends

The makeup brand Essie has been
using the #TikTokTaughtMe hashtag
to its advantage and has earned
millions of views on its nail tutorial
content as a result.

Essie also works with influencers to
post user-generated tutorials,
consistently driving millions of views.

*adds glitter to everythin...

#tiktoktaughtme

Top Accounts Videos LIVE
“balloons.#toddlersoftiktok..  gibberish/double talk 101...
’ polikingkids > 10.8M @ iammrsnes... D> 1.3M

i, Yot NrrEY urr

2022-7-17 2022-7-28

Swirls arent cool, use #TikTokTaughtMe

directional tiling like a pro... #TikTokPartner...

@ thattilechick >1IM @ helithyjunkf.. > 2.8V

mani |n a minute
X

paint your nails on the go...  paint and dry your nails i...

#grilltip #tiktoktaughtme...
e sidneyraz @ > 8M

eady

Tnelfidlegy

with a toothpi

2022-12-21

the cutest holiday nail art by
@Press_Reset_Nails ...

essie @ > 1.3M
—

expressie

paint your nails on the go...

/S S

painting your nails has ne...



Tips and takeaways

Create social content that answers search questions

Prioritize user-generated content

Focus on creating practical and helpful multi-platform social content



_#4 Social commerce IS
\ setto explodeng‘




agree

that budget will
be an issue in
2024

Marketers agree that they will be asked to do
more with less budget

Source: Brandwatch Survey
Chart shows data gathered from a Brandwatch survey answered by 517 marketers. The survey was sent to marketers in

October 2023, asking which trends they think will dominate in 2024.

274

178

38
22
5

T 1
Strongly disagree Disagree Neutral Agree Strongly agree

Powered by Brandwatch



Value of Social Commerce sales worldwide

8,500

6,500

4,970

3,799

2,905

2,221

1,698

1,298
992

2022 2023 2024 2025 2026 2027 2028

(Source: statista.com, 2023)

We're set to see
a

sales next year



So, how can you implement

Social Commerce?



“Businesses must optimize their social media profiles to offer

seamless shopping experiences. This optimization encompasses
shoppable posts and streamlined checkout processes.”

- Daniela Gonzalez at Media.Monks

(Source: Brandwatch Digital Marketing Trends Survey, 2023)



Brand examples

Wyze
Wyze uses TikTok Shop to boost
revenue

This smart home company was

able to generate $1.3 million in
sales with TikTok Shop Ads at an

average cost per acquisition of
$5.95.

The campaign not only brought
money for the brand but also for
the creators they partnered with.

“TikTok Shop Ads have been
and true to our mission statement:
we make great tech accessible to everyone.
That's why we leverage the full TikTok Shop

e lsduse ads to boost visibility of top
Creator Affiliate Program contentjifduklll

creator demographics. Spark Ads even let us
keep those posts attributed to the creator's own
profile, boosting their reach and engagement.
and the numbers speak
for themselves. You just don't see results like
this anywhere else.”

Jimmy Hadden
Head of Social Commerce @ Wyze


https://www.tiktok.com/business/en/inspiration/wyze-shop-ads
https://www.tiktok.com/business/en/inspiration/wyze-shop-ads

@ Influence

Discover new influencers with
advanced search filters including
TikTok Creator Marketplace.

Manage influencer relationships in
your private CRM.

@
o

Q Streamline campaign reporting
across social platforms with our
real-time dashboard.

Manage campaign deliverables and
automate post tracking.

o’ n1

~OAQdDY
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.\§\\ e 7// pax

©¢ & 3

Pub.Date  +

'2

January 1, 2021 - February 28, 2021

Ester Bednérova
yesterday at 8:18 AM

@jsnihs made contact with il
David Siphron today. i
He's excited to work with the

brand! Sending over the contract

David Siphron
45 = M - ID 39829943
Q@ France * @ Define Rate b

@ 2,004
Ej 49,985

oo o
¥ woos M 10099

Primary audience
F (40%), 18-24 (89%), US (23%)
3 F(40%), 25-34 (58%), PL (89%)
O M(12%), 18-24(57%), PL(89%)

Filters

= Platform

@o¢

& Age

AUDIENCE @

25 v 3 ~

INFLUENCER @

X Clear

J  Gender
AUDIENGE @
Any
Male

® Female
>50%
INFLUENCER @

o Any
Male

X Clearfilters ¢

Showing 3,039,741 influencers

y Engagements v

@ BILLIE EILISH
@billieeilish
, Ariana Grande

Qarianagrande

. harrystyles
Kylie
Gkylicjenner

0 LISA

u& J
@jennierubyjan

g\ Tom Holland
Gtomholiand2013

‘ Zendaya
zendava

87,021,489

243,761,677

38,927,015

241,126,584

54,070,056

46,598,262

44,804,327

Engagemen

10,705,839

8,175,934

7,183,813

6,651,521

6,291,694

6,008,204

5,512,273

5,169,867

12.30% 25.26% 77.14%
3.35% 34.15% 79.39%
18.45% 29.35% 87.35%
2.76% 36.91% 81.26%
11.64% 30.89% 81.11%
12.89 29.739 80.2!
12.30% 29.25% 68.29%
5.28% 33.75% 78.42%

>/



Tips and takeaways

Sell where your customers are

Leverage buying intent/signals & create seamless shopping experiences

Collaborate with influencers and use UGC to acknowledge your fans



2024 Digital Marketing Trends

Read the full report

Discover trends impacting digital marketing in 2024, including:

How personalization is becoming more important than ever
Why social listening is strengthening marketing strategies
The importance of elevating creativity in content marketing
How communities are redefining engagement strategies

REPORT

Digital Marketing
Trends 2024
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