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The Swift Effect



Swifties in SG | Social mentions in last 365 days | Breaking down the demographics



Brands coming into play

(Source: zippia.com, 2023)

Domino’s UOB



● #1 Marketers harness the power of AI 

● #2 Authenticity-driven marketing will thrive 

● #3 Social media as the go-to search engine 

● #4 Social commerce is set to explode

Agenda

2024 Digital Marketing Trends

Let’s dive into our Digital 
Marketing Trends 2024 report



2024 Digital Marketing Trends

An all-in-one 
social suite for 
Marketers

● Consumer Intelligence
● Social Media Management
● Influencer Marketing



#1 Marketers will 
embrace and harness the 

power of AI 🤖



AI is the Collins Word of the Year 2023





The top 50 AI tools generated 
24 billion visits from September 

2022 and August 2023

(Source: 2023 Study by Writerbuddy.ai)



Navigating AI marketing challenges

Copyright: Generative AI isn’t regulated yet, and laws are inconsistent.

● In China, AI-generated images are considered as “original artwork.” 
● In the US, AI creations cannot be copyrighted.

Lack of consent: The voices and images of real individuals are used without their permission.

● Using celebrities and their likeness to sway consumers in a brand’s direction
● May lead to personal and corporate reputation being at stake

AI flaws: Design flaws and gaps in functionality 

● May cause customer frustration, impacting all aspects of the org from sales to brand image.



Brands utilizing generative AI

Hyper-personalized recommendations with AIAI voice cloning Ask Instacart



Meet Iris: Our AI-powered assistant

AI-powered Writing Assistant

AI-powered
Insights summary

AI-powered Peak detection



So what can marketers take away from all of this?

Like many other Marketing initiatives, AI should be approached in an iterative manner

● Improve and automate your Marketing operations
○ Streamline your Social Media operations
○ Trends detection, surface insights etc.
○ Enhance your customer experience

● While doing your due diligence to protect your brand
○ Copyright infringement



#2 Authenticity-driven 
marketing will thrive



86% of consumers consider a 
brand's authenticity when making 
a purchasing decision.

(Source: zippia.com, 2023)

So, why is authenticity important?



And while 80% of 
brands think they 
deliver authentic 
content…

(Source: gitnux.com, 2023)

only 37% of 
consumers 
actually agree.



How can you bridge this gap?

● Listen to your  consumers to know what is important to them 

● Showcase your values across every aspect of your brand.

● Implement authentic marketing with human-driven efforts into your content.

● Consumers can spot inauthentic marketing more than ever.



Oatly
Oatly aren’t scared to exhibit their 
criticisms

The team behind the oat drink Oatly is 
as open as can be about ways the 
brand could improve. 

In fact, the brand created a dedicated 
website to discuss times the brand 
has come under fire.

By acknowledging these 
commentators publicly, the brand’s 
authenticity is skyrocketing.

Brand examples

https://fckoatly.com/
https://fckoatly.com/


Benchmark

Identify your strengths and 
weaknesses based on competitive 
intel

Learn competitors’ best performing 
content for campaign inspiration

Know what your audiences are 
talking about and identify content 
that resonates with them. 

Watch for emerging trends and join 
the conversation before your 
competitors.

Listen



Tips and takeaways

Listen to your consumers to know what is important to them. 

Use benchmarking tools to compare competitors.

Showcase your values with genuine testimonials & employee-generated content



#3 Social media will 
become the go-to search 

engine 👩💻🧑💻



People increasingly turn to social media for research

76% of consumers use 
social media to search 
for or to discover new 
products and brands.

(Source: TINT’s State of Social & User-Generated Content 2023



UGC is a priority
It’s not just audiences recognizing the 
power of social content. Google itself 
has been increasingly surfacing social 
UGC in the top search positions.

Following on from its E-E-A-T update in 
December 2022, it prioritizes 
"experience"-focused content and 
rewards UGC with more visibility than 
ever before.



Essie
Essie taps into TikTok search trends

The makeup brand Essie has been 
using the #TikTokTaughtMe hashtag 
to its advantage and has earned 
millions of views on its nail tutorial 
content as a result.

Essie also works with influencers to 
post user-generated tutorials, 
consistently driving millions of views.

Brand examples



Tips and takeaways

Create social content that answers search questions

Prioritize user-generated content 

Focus on creating practical and helpful multi-platform social content



#4 Social commerce is 
set to explode



87% of 
marketers agree 
that budget will 
be an issue in 
2024



Value of Social Commerce sales worldwide

(Source: statista.com, 2023)

We’re set to see 
a 30% increase 
in social 
commerce 
sales next year



So, how can you implement 
Social Commerce?



“Businesses must optimize their social media profiles to offer 
seamless shopping experiences. This optimization encompasses 

shoppable posts and streamlined checkout processes.” 

- Daniela González at Media.Monks

(Source: Brandwatch Digital Marketing Trends Survey, 2023)



Wyze
Wyze uses TikTok Shop to boost 
revenue

This smart home company was 
able to generate $1.3 million in 
sales with TikTok Shop Ads at an 
average cost per acquisition of 
$5.95.

The campaign not only brought 
money for the brand but also for 
the creators they partnered with.

Brand examples

“TikTok Shop Ads have been paramount to our 
brand image and true to our mission statement: 
we make great tech accessible to everyone. 
That's why we leverage the full TikTok Shop 
flywheel and use ads to boost visibility of top 
Creator Affiliate Program content from all 
creator demographics. Spark Ads even let us 
keep those posts attributed to the creator's own 
profile, boosting their reach and engagement. 
This is a game-changer, and the numbers speak 
for themselves. You just don't see results like 
this anywhere else.”

Jimmy Hadden 
Head of Social Commerce @ Wyze

https://www.tiktok.com/business/en/inspiration/wyze-shop-ads
https://www.tiktok.com/business/en/inspiration/wyze-shop-ads


Influence

Discover new influencers with 
advanced search filters including 
TikTok Creator Marketplace.

Manage influencer relationships in 
your private CRM.

Manage campaign deliverables and 
automate post tracking.

Streamline campaign reporting 
across social platforms with our 
real-time dashboard.



Tips and takeaways

Sell where your customers are

Leverage buying intent/signals & create seamless shopping experiences

Collaborate with influencers and use UGC to acknowledge your fans



2024 Digital Marketing Trends

Graphic to sit anywhere within the dotted line.
Delete the dotted box once graphic is in place.

Read the full report

Discover trends impacting digital marketing in 2024, including:

● How personalization is becoming more important than ever 
● Why social listening is strengthening marketing strategies
● The importance of elevating creativity in content marketing
● How communities are redefining engagement strategies



Thank you


