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AI is the focus now



Something to think about …

Are you using AI in your marketing 

programs now?

What’s your strategy with AI?



AI FOR

RELEVANCE
AI FOR

EFFECTIVENESS
AI FOR

CREATIVITY



AI for Relevance





Situation:

A subscription-based streaming company needs to reduce monthly churn.

They want to target at-risk subscribers with personalized interventions.





AI for Effectiveness





Situation:

A banking brand needs to drive more account activations in the next quarter. 

They want to test and optimize an onboarding journey for new app users.





AI for Creativity





Situation:

A digital marketing team at a F&B brand just realized they need to launch a July 4th promotion. 
They’re running low on time and resources.
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