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At a leadership level in your organization, do you agree that your company need
more than simply a social media presence to help your business grow?

@ Start presenting to display the poll results on this slide.
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(Question 1>

How to redefine your brand for the modern consumer
through social media?
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Segments Respondents

Mainstream -
Privileged (6x) 36-45 y.o0., SME owner, AUM > 1bio
The biggest segment
Priority Prianity Prionity Priority Private Priotity
Conservative Zen (4x) 2 . :

W - Actoss Main Cites st ooty
Big, with high AUM and high (Jakarta and Surabaya) ’ 19; s ’
regards of DBS '

Priority Pravate Prioaty Priotity

25-60 y.o., runs family business,
inheritance as main source of wealth,

Very open to foreign banks AUM > 1 bio

: . 2 B
High Achiever (4x) Across Growing Cities ﬂ 36-55 y.o., business owners
Small but very focused on (Makassar, Samarinda, < AUM > 4 bio '
investing and regard DBS highly Balikpapan) ;
Priority Prionty Prionty Private

In-depth interviews to understand key target segments, their
needs & context, and how to attract & retain them
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Eage ¥ tO put r Their current priority Their aspiration
their most
productive

days behind
Calculated Scan badge
Z e n Aspiring Retirees Q R C O d e to
Hard wczk:r‘.g entrepreneurs or Se C assion pl .
oo pacedtie [ I nome—meatig eIl voars doms Wit ks aiiT submit
46-55 y.o., Javanese, A mix of Business Owners, long-term needs are taken care happiest (e.g. travel, religious .
Employees and Professionals, in Main Cities q uestion S!

Jakarta (75%), Surabaya (21%)

Segment Size
Aver age ALIM Priog hﬂyﬂvagg RBisk Profile : — : o — 0
2.16bio >3 years Preservation (CO) 0

ldentify segments and deep dive into micro segmentation, with output of
rich personas, JTBDs & potential brand territories

#TheMarTechSummit
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Brand Personality

We would be their Guiding Protector
Supporting them and their loved ones to always

be prepared. thus feel safe

He/ She is.. Empathetic, genuine, wise, caring,
foresighted, action-oriented Mr. Miyagi from The Karate Kid

Strive to understand all aspects of vou A wise martial arts master who is known for guiding
He/ She would.. P you, his mentee with empathy and genuine care.

and help you prepare and navigate
He's looked up to not only because of his karate

through life thoughtfull
9 9 y skills, but also the valuable life lessons he gives, such
as discipline and self-confidence.

And tell you.. “I got you (and your family).”

Develop CVP for each persona, and idea how we might activate them to
attract and retain customers as brand personality for both digital introvert
and extrovert
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Q(/ | dbsbankid @
nes

kless @ - .
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147.280 likes

dbsbankid Nikmati lebih banyak tawa dalam hidup Anda karena
berbagai urusan perbankan terasa mudah dan nyaman. Baca
lebih lanjut bagaimana membuat urusan perbankan menjadi
lebih menyenangkan di link di bio.

#LiveMoreBankLess #DifferentKindofBank

PT Bank DBS Indonesia berizin dan diawasi oleh Otoritas Jasa
Keuangan (OJK) dan Bank Indonesia (Bl), serta merupakan
peserta oeniaminan Lembaaca Peniamin Simoanan (LPS).

Q | dbsbankid @
s
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\ ¥DBS

TRET Yook CpARS
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24.032 likes

dbsbankid Setiap orang pasti punya ‘spark’ dalam dirinya.
Spark yang membuat hidupnya bermakna. Spark yang
membuat hidupnya berwarna. Pilih arti spark buat kamu di fitur
polling dan tinggalkan komen di bawah. Ada kesempatan
memenangkan hadiah

Mekanisme:

1) Follow @dbsbankid

2) Like 3 postingan terakhir dan mention 3 temanmu

3) Vote jawaban kamu di fitur polling lalu tulis jawaban di
komentar, ianaan lJuna mention @dbsbankid. serta tulis

digital introvert

@ digibankid & cee

igibank
% dlgrb |

y DBS

A AN

Rekomendasi
Produk

Paling Mantul 4
Buat Anabul

—_— Referensi
== Buat Para ATM Berjalan
= Yang Sayang Pelihar_aan

QD QY W

257 likes
digibankid Referensi buat anak-anak kantor yang suka
ngomongin anak-anak bulu mereka!

Info lengkap kunjungi go.dbs.com/id-livefresh atau klik link bio

#JalaniCerdikmu

PT Bank DBS Indonesia berizin dan diawasi oleh Otoritas Jasa

@ digibankid @ “ee

-

| ¥

b

828 likes
digibankid Kuota SR020 udah setipis tisu!

Buat kamu yang mau income dobel tiap bulan buruan investasi
SR020 yang bisa ngasih kamu cuan tiap bulan!

& Imbal hasil 6,30% p.a. tenor 3 tahun & 6,40% p.a. tenor 5
tahun

& Keuntungan diterima setiap bulan

. Pembuatan SID sampai pembelian dalam di 1 Aplikasi
@ Mulai dari Rp1 Juta!
@ Cash Reward hingga Rp12 juta

digital extrovert
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(Question 2>

How does social media affect your business in both
organic and paid way?
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(Question 3>
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How to work with a suite of social media platforms and N
boost CRM? What are the important metrics on social AHESHONS:

media and CRM as the success indicator of your customer
engagement strategy?
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( Q&A )
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