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Your Presenter Today

Arista Ruliyadi
Integrated Solutions Director

DoubleVerify
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Agenda

Perils & Profits in the Age of AI

The AI Opportunity

Supercharging Performance with Scibids AI
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Perils & Profits in the Age of AI
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What is the Street Talking About?

https://www.thejakartapost.com/opinion/2024/05/18/unregulated-ai-is-a-threat.html
https://www.antaranews.com/berita/3956760/pers-dan-ai-seteru-atau-sekutu
https://www.kompas.id/baca/english/2023/06/27/dampak-ai-di-lapangan-usaha?open_from=Translator_Mark
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The Complex Marketing Landscape
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AI Creates New Market Challenges

Content Quality Scale & ComplexityFraud
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Content Quality: Inflammatory News & Disinformation

A Bigger Megaphone

Election season risks: 26-36x surge in high-risk hate speech 

and inflammatory politics & news rates1

Mis/dis-information generated by AI is more convincing

19% increase YoY of MFA impression volume

Sources: 1) DV Internal Data, 2023 2) DV Global Insights: 2024 Trends Report
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AI-Driven Fraud & SIVT

By The Numbers

58% more streaming fraud schemes and variants

+269% in average number of variants 

per streaming scheme

2x as many mobile app investigations 

Source: DV Global Insights: 2024 Trends Report
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Scale & Complexity: Short Form UGC

Reels, Shorts and TikTok eating the ad world

167M hours of video streamed per minute on TikTok alone

34M videos a day uploaded on TikTok 

New Challenges

Video, images, text, audio



11

Capturing the AI Opportunity
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AI-Powered Innovation at DV

Solving key advertiser challenges with AI

Brand safety and suitability at scale 1

Maximizing outcomes with custom 

algorithms
3

Analyzing and detecting fraud 2
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AI-Powered Innovation at DV

Solving key advertiser challenges with AI

Brand safety and suitability at scale 1
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AI-Powered 

Classification 

Technology

DV Universal Classification 

IntelligenceTM offers accurate 

classification, at scale, across 

all environments and empowers 

brands to deliver ads within 

brand safe, suitable and 

contextually relevant content.

Avoidance Categories

Sentiment

Contextual Categories
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AI-Powered Innovation at DV

Solving key advertiser challenges with AI

Analyzing and detecting fraud 2
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Advanced Detection of AI-Driven Fraud & SIVT

Fraudsters use AI to accurately mimic real user behaviors

Past Fraud Schemes New Fraud Schemes
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AI-Powered Innovation at DV

Solving key advertiser challenges with AI

Maximizing outcomes with custom 

algorithms
3
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GLOBAL IMPRESSION 

LEVEL DATA AT SCALE  

REAL-TIME OPTIMIZATION 

POWERED BY AI

PROVEN TO DRIVE REAL 

BUSINESS OUTCOMES

Dynamic AI Activation
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Scibids AI Powers Programmatic Activation

Cost 

Data

1st Party Data

DSP Data

Measurement Data
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AI - A Marketer’s Friend?

Operational efficiency with automation of repetitive tasks

Smarter strategic planning and faster decision-making

Dynamic optimization to meet brand specific KPIs

Meaningful insights on campaign effectiveness
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Maximizing Outcomes for Advertisers

Increase ROAS Increase AttentionDrive Media Efficiency
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Colgate Increased Quality Reach by 92% With 

Scibids AI

Unique Reach

x2
The Challenge

The Solution

Colgate aimed to increase awareness of its 

oral care brand and utilized media mix 

modeling to create a qCPM formula as a 

proxy for ROAS

Leveraged Scibids AI to optimize towards 

consumers’ engagement at scale
qCPM

-52 %

The Results
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Building Brands in The Age of AI

Authentic AttentionⓇ Contextual

Proprietary Data Signals

Keep Your Brand 

& Investment Safe

Auto-Optimize

Customizable Metrics 

Brand Safety Fraud

Brand Suitability Viewability Geo

Drive Outcomes
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Thank You

See you at our booth!

Sales@DoubleVerify.com

www.DoubleVerify.com   
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