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Perils & Profits in the Age of Al



What is the Street Talking About?

Unregulated, Al is a threat

Pers dan Al: Seteru atau sekutu?

Dampak Al terhadap Lapangan Usaha di
Indonesia

Koggud_(OMPAS id
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https://www.thejakartapost.com/opinion/2024/05/18/unregulated-ai-is-a-threat.html
https://www.antaranews.com/berita/3956760/pers-dan-ai-seteru-atau-sekutu
https://www.kompas.id/baca/english/2023/06/27/dampak-ai-di-lapangan-usaha?open_from=Translator_Mark
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The Complex Marketing Landscape
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Video

Live Modern Video
Messaglng Game

Social Media

Websnes ‘ Podcasts

Online Store
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Al Creates New Market Challenges

Content Quality

‘ DoubleVerify



Content Quality: Inflammatory News & Disinformation

Election season risks: 26-36x surge in high-risk hate speech
and inflammatory politics & news rates?

Mis/dis-information generated by Al is more convincing

19% increase YoY of MFA impression volume

DoubleVerify Sources: 1) DV Internal Data, 2023 2) DV Global Insights: 2024 Trends Report 8
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Al-Driven Fraud & SIVT

By The Numbers

58% more streaming fraud schemes and variants

+269% in average number of variants
per streaming scheme

2X as many mobile app investigations

Source: DV Global Insights: 2024 Trends Report 9
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Scale & Complexity: Short Form UGC

New Challenges

10
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Capturing the Al Opportunity
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Al-Powered Innovation at DV

Solving key advertiser challenges with Al

- Brand safety and suitability at scale
2 Analyzing and detecting fraud

Maximizing outcomes with custom

& algorithms

12
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Al-Powered Innovation at DV

Solving key advertiser challenges with Al

- Brand safety and suitability at scale
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ID\/ UNIVERSAL CONTENT

Sele 0:  Come to dinner with me  #londonrestaurants #londonmichelin #mic.. v
INTELLIGENCE

Detected Elements

Al-Powered
EN e . ) . Sentiment ———
Classification

Conteffual Understanding

Technology

Sentiment

Notable Objects (5)

Positive On-Screen Text (62)

. . re - Wine Bottle = ; Visual Analysis
DV Universal Classification :
Settings/Background (1)

InteIIi'g_enc.eT'VI offers accurate - i

classification, at scale, across ——
all environments and empowers '
brands to deliver ads within Avoidance Categories

Handbag

brand Safe, SUitable and ‘ headed to the Berkeley Hotel to their Michelin star

We Were given a beautiful restaurant which is called Marg
contextually relevant content Tt 4 .
. excited to try out their restaur N @L0 | A (=Y ALV = | Categorles
™ soda bread was probably the b
tasted. The first course was trol® S
and gin and this was my favourite course, it was so so

% fresh. We were given a beautiful wine from Bordeaux
@ ‘II 0:20/0:50- Scene 12: a dining table... i Ao sinanairina facmirnovt ansros. Thicwne and.
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Al-Powered Innovation at DV

Solving key advertiser challenges with Al

2 Analyzing and detecting fraud

15



Advanced Detection of Al-Driven Fraud & SIVT

Fraudsters use Al to accurately mimic real user behaviors

Past Fraud Schemes New Fraud Schemes

LeoTerra CTV Legitimate Baseline

CycloneBot

Traffic

Impressions per Spoofed Device

DoubleVerify

ISP1 ISP2 ISP3 ISP4 ISP5

Internet Service Provider (ISP)
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Al-Powered Innovation at DV

Solving key advertiser challenges with Al

Maximizing outcomes with custom
algorithms

17



Dynamic Al Activation

Scibids Al
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Scibids Al Powers Programmatic Activation

Cost ©00
Data )

Campaign Objectives

1st Party Data

Metrics/Insights

D'/ |Scibids Al Ci = i

o To BETLL

Viewability > 80%

000 DOO
Measurement Data [lm]m

DSP Data

DoubleVerify 19
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Al - A Marketer’s Friend?

Operational efficiency with automation of repetitive tasks

Dynamic optimization to meet brand specific KPIs

Meaningful insights on campaign effectiveness

Smarter strategic planning and faster decision-making

20
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Maximizing Outcomes for Advertisers

Increase ROAS Increase Attention

21



Colgate Increased Quality Reach by 92% With

Scibids Al
Colgate aimed to increase awareness of its
oral care brand and utilized media mix X
modeling to create a qCPM formula as a

roxy for ROAS :
e Unigue Reach

m— 52

Leveraged Scibids Al to optimize towards
consumers’ engagement at scale qCPM

D ‘ DoubleVerify
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Building Brands in The Age of Al

O |Scibids Al

@ Proprietary Data Signals

Authentic Attention® Contextual

|_> Customizable Metrics

Brand Suitability : Viewability : Geo

Brand Safety Fraud

ID\/ | Doubleverity
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Thank You
See you at our booth!

‘ www.DoubleVerify.com
@ Sales@DoubleVerify.com
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