THE MART=CH

QUM M |T M A N I LA Sheraton Manila Bay | 3 July 2024 | #TheMarTechSummit
&

Panel Discussion | [Personalisation] From Segmentation to True
Personalisation: Strategies for Delivering Individualised Experiences
at Scale with Automation

MONICA LERIT NECYEANTIAGO WENCE WENCESLAO

Marketing Lead, Mapua-Arizona  Director, Customer Digital Hub Lead, Beauty &
State University Programs Experience Wellbeing Southeast Asia
Mapua University AXA Philippines Unilever

[Lead Panellist]



slido

Give one word that best defines personalization for you and your
organisation.
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(Question 1)

Customer at the centre: How businesses personalise &
track results - How do you define personalisation? And
how do you measure it?
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Implementing Effective Personalisation in a Crowded o
Space - A recent initiative that delivered unique value to DS

your customers and explain what makes it stand outin a
crowded market.
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(Question ?D

Taking the first steps - How do you approach launching
personalisation initiatives? What's the biggest hurdle
you've encountered when getting started, and how did
you havigate it?

Scan badge
QR code to
submit
questions!

#TheMarTechSummit



TI‘-IE MART=CH 3 July 2024 | Manila =
SUMMIT sheraton Manila Bay %,L:\\?
D

Panel Discussion | [Personalisation] From Segmentation to True Personalisation:
Strategies for Delivering Individualised Experiences at Scale with Automation

(Question ‘D

Scan badge
i . . QR code to

What are your key learnings when it comes to marketing e
personalisation? questions!
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