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Founded in

2011
Listed in NASDAQ in 2021

1,600
employees

Headquartered in 
New York with 10+ 
offices across 
North America, 
Europe, and APAC

6B
monthly active users

2,011
customers

Sent approximately

2.2T
messages on 
all channels 
in FY23

Processed
over

13T
consumer-
generated data 
points between 
February 1, 
2022 and 
January 31, 
2023

(As of October 31, 2023) (As of October 31, 2023)

Customer Engagement Platform
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Pomelo, a fashion retailer, increased conversion rate

by 66% and sessions by 126% with a personalized 

push campaign.

Braze is a leading customer 
engagement platform that powers 

lasting connections between 
consumers and brands they love

Hugosave, an investment and financial planning 

app, increased customer conversions 3X with 

cross-channel messages tailored to the specific 

stage of a customer’s financial journey

Some of the 30+ logos we are partnering 
together now in Thailand



There’s never been a 
better time to be a 
better marketer.  
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In every organization, 
executives are asking…. 

What’s our AI 
strategy? 

What are we 
doing with AI? 

What’s your 
ROI plan? 
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AI is peak priority for marketing in 2024

BRANDS

TECH

AGENCIES CONSULTANCIES

WPP and Sprinklr Partner to Bring AI-powered 
Customer Experience Management Solutions 
to Global Brands
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How is AI going to 
change customer 
experience? 

Let’s ask AI…  



AI is telling 
us what we 

already 
know. 



Breaking 
down silos

Maturing 
first-party data

Fueling creativity 
and experimentation

Focus on the Customer!
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Number 
one 
opportunity 

HOW MARKETERS WANT TO USE AI

Generate 
creative ideas 
(48%)

Source: 2024 Braze Customer Engagement Report 
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WHAT’S GETTING TRACTION?

PERSONALIZATION
We’re obsessed with ourselves!
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Whopper AI 
Generator
What’s the idea

Design a personalized Whopper using Gen 
AI for a chance to win $1M. 

How was A.I. used

Using the BK app or website, people were 
invited to submit creations with up to eight 
ingredients. AI created a visual preview, 
complete with a jingle and background 
that was shareable across social. 

GENERATIVE AI



BrazeAI
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BrazeAIᵀᴹ: AI designed with humans in mind

Personalize
Tailor experiences, content, 

recommendations and 
journeys – all at scale

Create
Work smarter in crafting memorable 

customer experiences

Optimize
Automate experiences and maximize 

the potential of 
every touchpoint
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What’s the idea

Mercado Libre: 
Real Street Style

Learn Street Style of a city down to the 
block where it’s worn. 

How was A.I. used

Analysed big data of most sold sports 
items and machine learning to group it by 
country, city and streets to generate 5000 
different looks - which customers had 
already bought one piece recently. 

LARGE LANGUAGE MODELS GENERATIVE AI

Reference/Case Study: 
https://www.oneclub.org/awards/theonesho

w/-award/48117/real-street-style

『 』Mercado Livre Real Street Style

Agency GUT Buenos Aires

ADVANCED EXAMPLE 

https://www.oneclub.org/awards/theoneshow/-award/48117/real-street-style
https://www.oneclub.org/awards/theoneshow/-award/48117/real-street-style
http://www.youtube.com/watch?v=GoRQ9BO4Nq4


There’s never been a 
better time to be a 
better marketer.  



87% of marketers 
say data is their 

company’s most 
underutilized 

asset.

We have more 
data than ever 
before. 

Source: Invoca performance marketing

https://www.invoca.com/blog/state-of-data-driven-marketing-update-your-strategy


The explosion of siloed data prevents marketers from 
doing more with their data

19

Device data

Legacy apps

Content

eCommerceAnalytics

Point solutions

Warehouse

First party data

Backend 
systems

19
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Your data should work harder 
so your people can work smarter

Unlock your data to drive 
superior engagement

Integrate with speed 
and flexibility

Open the bi-directional 
flow of data



The Braze Data Platform:  

Comprehensive, composable
data capabilities + integrations 

for modern customer engagement



Data Activation

Insights and Segmentation
Predictive Analytics | Flexible Audience Building

Orchestration
Lifecycle Triggers | Experimentation

Relevance
Localization | Recommendation | Content Optimization

Cross-Channel Action
B

ra
z
e

A
I 

Continuous Insight 
and Feedback

How it 
works
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Enable an instant flow of data to enhance decision making

Zero-copy access to Braze 
Snowflake Data Sharing

Stream real-time data
Currents



Braze offers over 150 partner integrations for your data

Storage & Identity First-Party Platforms Personalization Destinations

Audience SyncData Warehouses Dynamic ContenteCommerce & Point of Sale

Localization BI, Analytics & Behavioral Data

Deeplinking & AttributionReferral & Loyalty Data Privacy & Compliance

Surveys & Forms

Customer Service

Additional Channels

Subscriptions & Billing

AI ToolsComing soon!Workflow Automation & rETL

CDPs

Data Transformation, Webhooks & APIs



Since we are 
talking about 

“Destinations”



INTRODUCING
Braze x LINE
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Foster stronger connections with your mobile-first customers in 
Thailand and across parts of Asia 

Simple Personal Connected
Set up and scale your LINE 
marketing fast to expand 

your reach.

Create connections with 
personalized messages 

that convert.

Deliver consistent 
experiences across LINE 

and other channels.
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Set up and scale your LINE marketing fast

Integrate and scale 
with ease

Manage your LINE Friends Fast-track campaign creation

Quickly connect your LINE account and 
scale your LINE marketing with a 

platform designed for high-volume, 
responsive sending.

Flexibly upload existing LINE 
subscribers, automatically update 

subscription statuses, and reconcile 
users with LINE login or account linking.

Quickly spin up LINE campaigns with a 
marketer-friendly message composer 
and suite of dynamic content tools.



Deliver consistent experiences across LINE and other channels

Optimize your marketing spend Consolidate your tech stack Reduce reliance on ads 

Reach customers on the most cost-
effective and conversion-driving 

channels by pairing LINE with push, 
mobile app, email, web, and paid 

media. 

Unify LINE with your other channels in 
Braze to reduce redundancies, sprawl, 

and added costs.

Dynamically suppress paid ads as soon 
as a customer converts on LINE or 

another channel.



There’s never been a 
better time to be a 
better marketer.  



How can 
creativity thrive? 
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There’s never been a 
better time to be a 
better marketer.  



Emphasis on KPIs inherently inhibits a focus 
on creativity (42%)

Too much time spent on business-as-usual 
execution and tasks (42%)

Lack of technology to execute creative ideas (41%)

Hard to demonstrate ROI impact of 
creativity (40%)
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Leaders* must 
create the right 
internal 
conditions 

Same Old Barriers: 

*Cross-Functional leaders and not just Marketing  

Source: 2024 Braze Customer Engagement Report 



Key Takeaways

1

Customer 
Centricity  

All good aspects of AI come from 
data. Don’t get caught up by 
gimmicks, stay focused on your 
strategy and ways to create value for 
customers. Keep your teams aligned 
cross-functionally and compliant. 

3

Inspiration is 
Everywhere 

There are so many different industries 
launching a variety of AI-Inspired 
Campaigns. Grab the valuable 
nuggets and get inspired about your 
category. 

2

Embrace 
Creativity 

Once your foundations in place, the 
true opportunity is learning how 
customers engage with your brand. 
This should inspire ideation and future 
marketing campaigns. Consider local 
nuances towards AI. 



ขอบคุณครบั! 
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