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Christmas 
interest starts 

rising

Nov 1

Black Friday

Nov 29

Boxing Day 
and beyond

Dec 26

Fake Friday

Nov 22

Cyber Monday

Dec 2

This holiday season is a sprint!



Black Friday is already here!



AI Technology is 
unleashing the full 
potential  of 
consumer discovery

New ways to 

Search

More useful 

results

2024In European Economic Area countries, UK and CH experiences will differ



2024

Discovery trend #1:
Complex made easy

5+

faster than shorter 
queries (1-2 words)
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Discovery trend #2:
Search beyond words

20B 
visual searches 

a month on Lens

Circle to Search 
can help you 

quickly identify 
items in a photo or 

video

20% 
Are shopping related



Meeting Consumers Where They Are
with What They Want



#1: Be Present During Discovery

2024

1. Source: Google/Ipsos, “Consumer Continuous”,July 1-5  2024 – August 2024, Global; 2 Sources: *Google commissioned Ipsos 
Consumer Continuous, US, CA, UK, FR, DE, IT, AU, JP, IN, CN, BR, MX, ES, ZA, KR  ~n=375-530 online consumers 18+ per market 
that plan to shop for the holidays. Oct 2-5, 2023.

But Online remains EssentialStores still First

75%
offline sales are still 75% of 

commerce in the UK

~70%
of shoppers perform research 

online on specific products 
prior to shopping in store 1

But Online remains Essential

51%
Of shoppers are open to new 

brands and/or retailers 2



In-store revenue 

10:1 
Omnichannel ROAS 

6:1 
eCommerce-only ROAS 

#2: Test & Measure Omnichannel Impact

2024

The true revenue performance of a retailer’s online 
channel can be understated by up to 100%, or even 
more  if not accounting for the influence online has 

on offline sales. 
(McKinsey, 2021)

““
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2B users every 
month!

● Measure the offline impact of 
digital marketing to maximize 
online + in-store revenue

● Use online & offline signals to 
capture demand

● Drive local store traffic from across 
the web

● Report store visits or stores sales of your 
Google digital marketing

● Measure the offline impact of digital 
marketing to maximize online + in-store 
revenue, across all channels 

● Use online & offline signals (powered by AI) 
to capture demand

● Test, test, test 
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● Invest in 1PD across channels to 
understand consumer journeys and 
their value 

● Optimize omnichannel strategies for 
improved performance and business 
growth

● Facilitate personalized experiences 
and tailored marketing messages 

● Acquire new customers who 
resemble your loyal base

Morel Value

2.5x 
more spend from customers 
who shop across channels  

More Often

2.9x 
more purchases from 

customers who shop across 
channels  

#3: Know Your Customer & Nurture Loyalty

Harvard Business Review, 2021/Google/Ipsos, 'Holiday Shopping Study', November 2020 – January 2021
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#4: Use stores as your competitive advantage

Drive higher footfall in a shorter span as searches surge with ‘next day delivery’ & ‘near 
me’ in December

“Next day delivery” Searches | UK | Nov-Dec 2023 “Near me” Searches | UK | Dec 2023

Source: Google Trends Nov-Dec 2023 



How? From Click to Bricks 

2024

Click & Collect or local inventory

Pickup Later Pickup Today

FurnitureFul
ly

1 store near Mount…

YT Shorts

Furniture stores

Furniture Fully
4.1 ★★★★★ (99)
Furniture store

Open • Closes at 7:00 PM
Best furniture deals local to you!

Learn more • 
furniturefully.com

Search

Furniture 

Fully

Open

Furniture Fully

Furniture Fully
4.5 ★★★★★ (99)
Furniture store · $$ · 3.2 mi

Open · Closes at 7:00 PM

Summer Furniture Sale

Have fun in the sun with extra savings
on our top summer items.

Shop Today · furniturefully.com

Maps

Driving footfall
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16

00/00/00

Peak21 Thank you
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