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Where are you on your Al journey?

@ Start presenting to display the poll results on this slide.
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Definitions

Customer engagement in the context of digital experience refers to the
interactions and touchpoints between a brand and its customers across
digital channels, such as websites, social media, and apps, that build
meaningful relationships.

Loyalty in the context of digital experience refers to the commitment
and preference customers show towards a brand based on consistently
positive digital interactions.
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(Question 1)
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Can you share an overview of your organization’s current questions!

customer engagement strategies?
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(Question 2)
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In a crowded market where customers are busier than questions!

ever, how can brands drive loyalty beyond just discounts
and offers? Are we shifting towards a model where
customers expect brands to show loyalty to them instead?
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(Question 3)

How do you build and sustain trust across different
generations while balancing Al, automation, and human
interaction in customer engagement?
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