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Consumer behaviours today are not Linear…

73%
Of consumers 

engage with multiple 
sources to gather 

product information

Source: 2023 State of Consumer Report, Salesforce

58%
Of consumers are 
doing more research 
before each 
purchase

Source: 2023 Consumer Attitudes towards Purchasing, Statista



Instant
gratification

NOW

Data-driven
Customization

RIGHT

A rich interactive 
Experience

WOW

Omni-Marketing 
Success Formula:

Capture consumers with an 
‘Omni-Channel Strategy’
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Brands with omni-channel 
engagement experience

+30%
customer retention vs. single-

channel engagement

Source: 2023 Customer Loyalty Trends, Harvard Business Review

Engaging with consumers through 
multiple online & offline channels

LANCÔME x Grab campaign

WOW



Using customer data to provide 
rewards based on spending trends 

Brands offering rewards that 
they want experienced 

+25%
customer retention 

Source: 2023 Customer Loyalty Trends, Mckinsey & Co

RIGHT



They expect instant 
gratification

60%
Of consumers engage 
with brand providing 
immediate rewards 

Providing rewards immediately 
after completing required action

Source: 2023 Customer Reward Expectations, Gartner

NOW



PANDEMIC 
BEHAVIOUR 

100% Online Revenge Spending: 
Online + Offline

+900%
Rise in internet users 

during the pandemic 
period.

Source: Google In Asia, Nov 2020

+40%
+20%

Increase in 
retail revenue

Increase in e-
commerce
revenue

Source: Mckinsey & Co, Nov 2022

POST-PANDEMIC 
BEHAVIOUR 



Ecosystem with services that meet new consumer behaviour

9AM
Booking 

GrabBike to 
head to work

11.30AM
Ordering

GrabFood

2PM
Booking GrabExec 
for Client Meeting

4PM
Order & 
Self Pick-Up Coffee

7PM
Using Grab 
Dine-out deals 
for dinner



Connecting brands to customers 
through appealing rewards

● Instant Distribution
● Variety of services & 

merchants in ONE voucher
● Offers O2O experiences



+20%
Increase in transactions

Source: Grab TH Client Campaign Performance, 2023 

UOB Credit Card x Grab campaign

+15%
Increase in repeat 

transactions

Campaign Mechanics:
Receive THB 300 GrabFood voucher with min. 
spend THB 200 on UOB Grab credit card

Driving Customer Satisfaction and 
Loyalty through appealing rewards 



Top 5 most popular dishes on 

Receive a FREE

Capture your favorite dishes 
and show us at our  Booth

voucher on us!



Interested to learn more? 
Speak to our team! 


