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According to Generative  AI

Speaker

Jeffrey Pe Benito
Digital Marketing Director,

Vertiv.com

Jeff has about 2 decades of digital marketing 

experience covering fields like SEO, web analytics, 

and UX. He has deliberately chosen to be a data 

nerd, for some reason, and appears to have no 

plans of stopping any time soon.

Outside of work, he likes to read books/ comic 

books, play video games, watch shows and movies 

- he pretty much enjoys things that do not require 

him to stand up or walk.

According to Jeff
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Vertiv At-a-Glance
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USD Revenue

~$6.9B
Employees 

Globally

~27,000

Factories –
Global Footprint 
& Supply Chain

22

Service Centers

240+

Field Service
Engineers

3,500+

Years in the 
Industry

50+

Years avg. 
customer 

relationship

20+
In Thermal

Management

#1

In 3-Phase
Large UPS and 

Power Switching
& Distribution

#1

We Power and Cool the Internet

Confidential. Property of Vertiv.
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How large will this disruption be? (1)
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How large will this disruption be? (2)

6
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What does all this 
mean for our work 
now, and in the 
near future?

Confidential. Property of Vertiv.
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Beyond chat systems, how are the

day-to-day tools that marketers 

use integrating LLMs, and what 

does that do to our regular 

marketing workstreams?
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How good can we improve LLM 

responses if we understand the 

techniques to make them work 

better?

What are the limitations where even 

if we understand how to work with 

LLMs, the gen AI content is still likely 

to spit out bad information?

3 things to understand

Hallucinations
Prompt 

Engineering
Tool

Integration
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What are hallucinations?
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Sometimes, large language models enter a failure mode where they “dream up” facts

LLM Weakness Correct:

LLMs can be great at 
certain topics, but there 

are some areas that 
they do not perform 

well under. They tend 
to “hallucinate” or make 

things up for those 
fields.

Invented by AI:
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How do you 
reduce AI 
hallucinations?
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What is prompt engineering?*
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• Getting the maximum amount of value from 
working with a LLM via very specific prompts

• Prompts on LLM-powered tools like ChatGPT and 
Gemini don’t always provide usable results

• Prompt engineering is the process of improving 
the results using various techniques

• Different techniques work better depending on the 
outcome you want

Refining a prompt

* Techniques discussed from https://learnprompting.org/

https://learnprompting.org/
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Technique 1:

Role Prompting

12

A role or job title can be assigned to the LLM to 

control the style and tone of AI-generated text to fit 

specific contexts or audiences. 

Example: You are an engineer with decades of 

accelerated computing as well as teaching and 

writing skills.

• Possible use case:

• SEO - idea generation for article titles, 

automated drafts for tags like metatag 

descriptions, etc.
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Technique 2:

Instruction Prompting

13

AI can be directed to perform specific tasks 

through clear instructions. This helps narrow 

down results for specific tasks.

Example: Correct the Excel formula so there 

are no gaps for values 70 to 100

• Possible use case:

• Web analytics - regular expressions for 

Google Analytics, spreadsheet formulas 

for data analysis

Before After
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Technique 3:

Few-Shot Prompting

14

The model can be guided to perform new 

tasks by showing examples first.

Example: 

Q: The information was easy to find.

A: Positive.

Q. I couldn’t locate my product.

A: Negative.

• Possible use case:

• Voice of Customer - survey 

analysis for sentiments, etc.
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Changing the Configuration

Longer-term changes to 

ChatGPT responses

15

You can change the way ChatGPT responds to 

your query if you’re doing something specific.

For example, you might be working on Excel 

conditions, HTML, or filters for Google Analytics, 

and you don’t want the extra content, just the 

formulas or scripts.
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Components of a Prompt
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Formatting:
how to structure 

the output

Instruction: 

what you want 

the model to do

Role: 

who/what you 

want the model to 

act as

Context: 

information about 

the prompt

Tone: 

the language 

To get a large language model to more closely do what you need it to do, 

you’d generally want to adjust these levers:
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Companies like OpenAI also “rent out” their technology to 
other companies - and some of those are tools used by digital 
marketers in a “non-chat” way

Beyond chatbots, are 
LLMs integrated into 
marketing tools?
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Browser Page Title

Meta Description Tags

LLM + Human
Tag edits used to be a full role in many 
companies - now the drafts are from large 
language models in seconds.

This is the type of thing that would “fit” into 
where you work - no need to import results 
from Gemini/ChatGPT/other LLMs.

Example: AI in BrightEdge for SEO

Automated browser page title and metatag 

description drafts

There are also LLM-powered features in usability 

testing, design tools, and a host of other applications  

18
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Generative 
AI Maturity 
Ladder
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Integrated
Not reliant on tools like 

ChatGPT and Gemini -

software platforms 

used by team “borrow” 

technology from 

OpenAI and others

Unstructured
Some basic use of large 

language models, but 

without reducing 

hallucinations via 

techniques like role or 

instruction prompting

Prompt Engineer
Large language model

user utilizes role, 

instruction, few-shot, 

chain-of-thought, and 

other prompts to reduce 

hallucinations and 

improve answers from 

gen AI

Absent
Team has no use 

for generative AI in 

the given field

Tier 0

Tier 1

Tier 2

Tier 3
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Should you use generative AI in this field?
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Does the field have a 

process that is likely to 

be helped by a large 

language model?

(e.g. lots of small steps 

that a traditional robotic 

process automation 

project wouldn’t work for) 

• Imagine you had a 

hundred interns doing 

simpler tasks - would 

this help with the field?

• Are the team processes 

mature enough that 

adding automated parts 

will help?

• Is the automation via 

ChatGPT, Google 

Gemini, or some other 

comparable technology?

• Is it in a field where, if 

you apply good prompts 

and good configuration 

techniques, the data will 

likely not be affected by 

hallucinations?

• Do your tools already 

have something that 

automates things via 

LLMs, or are there 

cost-comparable tools 

that will help with your 

processes?

• Does your company 

have an internal gen AI 

tool to support various 

functions?

How difficult is it to 

automate?

Can the team absorb 

the workflow?

Does prompt 

engineering help?

Is there something 

embedded in tools?
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Example: Finding the Right Match

Search Engine 

Optimization
Field

Status

Tools

Pursue gen AI?

Conversion Rate 

Optimization

Web Analytics 

and Voice of 

Customer

Content

Authoring

User

Experience

BrightEdge

Not integrated in 

tool, there are tools 

on the market that 

help with 

personalization

and splits

Not integrated in 

tool, no applicable 

viable tools

ChatGPT/Gemini for 

survey analysis, 

prompt engineering 

required

Automated 

summary drafts 

and artifacts

Integrated in tool, 

helps automate 

browser page titles

AI a/b testing tools N/A
ChatGPT

or

Gemini

Standard design 

tools

Yes Monitor No Yes Monitor

21



Confidential. Property of Vertiv.

Putting things into 
perspective
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There could still be a lot of 
disruption left in the tank.

iPhone

launch

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

ChatGPT

launch

2023 2024

We are 
here
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Disrupt smartly.

1. Get comfortable with at least the 
basics of prompt engineering and 
understand the fields that are less 
subject to hallucinations.

2. Find the generative AI use cases 
that fit neatly into your existing 
processes.

23Confidential. Property of Vertiv.
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Thank you!

Jeffrey Pe Benito

Digital Marketing Director, Vertiv.com

https://www.linkedin.com/in/jeffreypebenito/

https://www.linkedin.com/in/jeffreypebenito/

