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No Customer Left Behind

The ROI 
Conundrum



“ We can’t be obsessed or seduced by 
data. At the end of the day that 
emotional response is still a necessity.”

Joseph Tripodi, CMO, Coca-Cola (Retired)



Marketing priorities for 2024
No Customer Left Behind
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5 Do or Die Digital 
Strategies 



Boost Conversions
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Rising Costs of Digital
No Customer Left Behind

28%
Increase in average CPC on Google 
from 2020 to 2024



Google CPC Cost
No Customer Left Behind

https://www.wordstream.co

m/blog/ws/2015/05/21/how-

much-does-adwords-cost



Google CPC Cost
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Acquia Convert - Testing: A/B
No Customer Left Behind



27%
Increase in 

subscription 
renewals

20%
Increase in 

conversions

What is the Impact 
No Customer Left Behind

40%
Increase in lead 

generation

133%
Increase in 

CTA clicks

● Higher Conversions

● Improved Renewal 

Rate

● More Leads

● Increase CTA clicks



Protect User Privacy

2



Protect Customer Privacy
No Customer Left behind

40%
Of customers say they don’t trust brands 
with their personal data



Google U-turn - What now?
No Customer Left Behind

Is this really the best for the consumer?

Will this erode customer trust?

What will this mean for advertising costs?



Value Exchange

What’s Working?



Optimize for AI 
(and Search)
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Optimize for AI (and Search)
No Customer Left Behind

93%
Of digital customer journeys 

begin with a search.

12%
Increase in search traffic that no 

longer clicks through, because 

of AI answers in search engines



Write Better Content, Faster

Write better content in less time with real-time guidance, from 
additional keyword opportunities to heading and body copy 
suggestions, as you write.

Ensure Your Content Resonates

Use AI to assess how well your content answers your 
audience’s questions (based on Google’s People Also Ask 
results) and suggestions on how to improve. 

Publish with Confidence

Make more informed decisions and align multiple reviewers 
on content the first time around so it can start driving value 
and gaining traffic ASAP. 

Get real-time SEO insights and recommendations 
as you write, ensuring your content is optimized to 
succeed —even before you publish.

No Customer Left Behind

Acquia SEO
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No/Low Code for 
Speed
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Content Creation Challenge
No Customer Left behind

83%
of marketers say their

organization is under

pressure to deliver marketing

content differently to

ensure they stand out 



Starshot - AI Content Migration video





Acquia Customer: KitKat
No Customer Left Behind

https://acquia.widen.net/s/9qw2tnqflr/mic-drop-kit-kat




Build Accessible 
Digital Experiences
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1200
Participants
US, UK and Australia

Accessibility Report 2024 >

Acquia 2024 Survey Report:

Consumer Experiences & Perspectives 
on Digital Accessibility

https://www.acquia.com/accessibility-report-2024


User Experience Research Results

89%
encounter accessibility issues 
that make it hard to interact

These experiences most 

often leave users feeling 

frustrated (71%), 

disappointed (58%), 

and angry (24%). 



The State of Accessibility
CMO Connect: No Customer Left Behind

17% 
of their total addressable market1

2030$6.9
billion annually

1. Market Guide for Digital Accessibility, Feb. 2023



EU Disability Act - June 2025
No Customer Left Behind

57M
People have some sort of 
disability that affects their ability 
to use a website



No Customer Left Behind

Make Your CFO 
Smile



The Revenue Gain 
of Accessibility

$3.9M
in potential increased 

revenue due to accessibility



ROI = A Truly Productive Customer Journey

Increase Reach, 
Traffic & Conversions

Optimize for AI

Reduce Time to 
Market

Regulatory 
Compliance 

/ Risk



Let’s not leave any customer behind 
and maximize our marketing spend



Free Scan!



Thank you!


