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News is getting 
faster than ever

'Unprecedented’ is the new precedent!

Fast-changing world events present a major 
challenge to businesses trying to plan strategy.

Even if policies don’t come into effect; the 
political rhetoric alone can have a major impact 
on consumer sentiment.  

How do brands navigate these choppy waters 
and understand what consumers really think?
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Typical questions 
we are getting 
asked to help 
with!:

1. How are industry and policymakers reacting to 
talk about potential tariffs? How is this impacting 
the consumer? 

2. Is consumer sentiment turning against US-based 
brands – are customers turning towards more 
national/continental brands instead? 

3. How are consumers responding to changes in 
social network policies? Should we still be 
advertising on these networks? What are other 
brands doing?

4. How is trust in media changing – do consumers 
believe anything they read anymore? 



2025 | BRANDWATCH.COM

0
1
2
3
4
5
6
7
8
9

10
11
12

J
a

n
-2

0

M
a

r-
2

0

M
a

y-
2

0

J
u

l-
2

0

S
e

p
-2

0

N
o

v-
2

0

J
a

n
-2

1

M
a

r-
2

1

M
a

y-
2

1

J
u

l-
2

1

S
e

p
-2

1

N
o

v-
2

1

J
a

n
-2

2

M
a

r-
2

2

M
a

y-
2

2

J
u

l-
2

2

S
e

p
-2

2

N
o

v-
2

2

J
a

n
-2

3

M
a

r-
2

3

M
a

y-
2

3

J
u

l-
2

3

S
e

p
-2

3

N
o

v-
2

3

J
a

n
-2

4

M
a

r-
2

4

M
a

y-
2

4

J
u

l-
2

4

S
e

p
-2

4

N
o

v-
2

4

J
a

n
-2

5

M
ill

io
n

s

Posts about Misinformation/Disinformation/Fake News on 
Social Media 

Global English, French, German, Spanish + other languages

Social Media Monthly Volume



2025 | BRANDWATCH.COM

‘Verified’ is not what 
it used to mean

In November 2022, Twitter was abuzz with a fake 
tweet from an impersonated Eli Lilly account 
announcing, "We are excited to announce insulin 
is free now.”

The tweet came from a counterfeit account 
exploiting Twitter's new $8 verification system, 
causing Eli Lilly's stock price to drop by 4%
within minutes. 

The hoax sparked widespread attention, 
affecting not only Eli Lilly but also other insulin 
manufacturers like Sanofi and Novo Nordisk.
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Fake ads are widespread 
across social

Brands are experiencing a significant rise in 
imposter advertisers on platforms like Meta 
and TikTok.

In 2022 alone, Bombas identified over 9,000 
fake site interactions and documented around 
900 impostor sites. 

The Better Business Bureau has noted a rise 
in retail-related scams, with about 72% of 

those targeted losing money.
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Deepfake ads are 
targeting trusted personas

Polish billionaire Rafal Brzoska, CEO of InPost, 
known as ’The Locker King’, is considering 
legal action against Meta to hold them 
accountable for fake ads using his and his 
wife’s images on its platforms. 

He plans to rally other Polish public figures to 
pressure Meta to prevent deepfake scams. 

Martin Lewis, the ‘Money Saving Expert’ in the 
UK has also been a big target of fake ads and 
is lobbying for action by UK regulators. 
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Fake News 
Gets Amplified

Smaller news sites and blogs, that are seen 
as regular ‘news’ sources, will also include 
fake news. 

These stories will then get picked up by 
high reach ‘influencers’ who then give these 
stories a massive boost when shared with 
their audiences. 
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"A 2021 data analysis conducted by 

ComScore, a media monitoring and data 

company, estimated that $2.6 billion in 

advertising revenue was sent to publishers 

of misinformation and disinformation by 

programmatic advertisers in 2020."

From ‘The Death of Truth’ by Steven Brill, 2024
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When brands try to tackle 
fake news, they get 
accused of censorship

Formed in 2019 by the World Federation of 
Advertisers, The Global Alliance for Responsible 
Media (GARM) was established to help brands avoid 
their ads appearing alongside harmful content. 

Some of the sites promoting fake news including 
leading conservative news sites like the New York 
Post. This in turn created backlash against GARM. 
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Donald Trump
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Posts & Shares Mentioning Donald Trump & Kamala Harris

July 15 – Nov 1 2024

17%

83%

Share of Total Post Volume

Verified

90%

10%

Share of Total Impressions
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“American Power 
comes with strings 
attached”

In a Sep ‘24 Interview with YouTuber 
Shawn Ryan, JD Vance said that the 
US should withhold support for NATO 
if the EU does things they consider to 
be against ‘free speech’. 

How does the EU (and the UK) take 
action to tackle misinformation and 
hate speech if it can just be labeled 
as an attack on ‘free speech’?
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Top Tips
1. Maintain a list of ‘high risk’ keywords & update 

them regularly

2. Monitor for conversations specifically related to 
changes in purchasing behaviour – especially in 
the past tense (‘I have stopped buying…’)

3. Map out prominent fake news/misinfo creators

4. Observe how peer brands are being impacted by 
fake news/misinfo & calls for boycotts
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Watchlist 
Starter Pack

The Community Notes Leaderboard 
shows the 200 X profiles that have 
had the most Community Notes. 

Useful to monitor as a list as they are 
more likely to post content that is:

● High engagement

● Misleading

https://community-notes-leaderboard.com/



Now You Know

Alistair Wheate | awheate@brandwatch.com
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