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Panel Discussion | [MarTech Predictive Analytics] Leveraging Predictive Analytics Tools to Anticipate

Behaviour
(Question 1)

 How can predictive analytics transform marketing strategies by
anticipating customer behaviour and optimising campaigns in
real time?
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Panel Discussion | [MarTech Predictive Analytics] Leveraging Predictive Analytics Tools to Anticipate

Behaviour
(Question 2)

 What are the best practices for using predictive insights to
personalise customer experiences while maintaining trust and
transparency?
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Panel Discussion | [MarTech Predictive Analytics] Leveraging Predictive Analytics Tools to Anticipate

Behaviour
(Question 3)

 How can marketers effectively measure the ROI of predictive
analytics and integrate insights across their MarTech stack for
maximum impact?
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