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Panel Discussion | [Gamification]
Unlocking Interactive Experiences in Customer Engagement
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CQuestion 1)

What successful gamified marketing campaigns have you implemented,
and what made them effective?
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USING GAMIFICATION TO ENGAGE THE SINGAPORE POPULATION
IN GOVERNMENT HEALTH INITIATIVES
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HEALTHY 365 APP

Clock steps, exercise minutes and sleep
duration to earn Healthpoints

g,
Health
‘ Promotion
/ Board

SCAN DAILY.
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EAT, DRINK, SHOP HEALTHY
CHALLENGE

Buy Healthier Choice items,
scan QR code and redeem rewards

NUTRI-GRADE VENDING MACHINE

Win a free drink by catching Nutri-Grade

A & B while dodging C & D

@-'A :‘ p
te art of
S taste.

A SeundtL, AW

) 7 : =
> ‘HN\ L AR
B) - =5 3 > !\

v'] 3

S min

°$

LN

LESS SALT, MORE TASTE
GENERATIVE ART INSTALLATION
Transform beloved local dishes
into vibrant works of art with less salt

NUTRI-GRADE




standard
chartered

‘.




standard
chartered

st e, MILLION REASONS TO BE HAPPIER

all-electric Porsche Taycan

Register now and grow your wealth

Creating re-usable gamified experiences building on familiarity
with us to rev up your chances! . and em0t|ona| connectlons powering digital engagement

Familiar physical experiences

Surprises & Chances to

o

>
B3

creates element of Surprise s gerons |
& Delight | i . |
= 4 i L 2
T a4 .- Embed gamification into existing
- . k ML . Customer Journeys
- Ri ",‘3‘.,(., AC
- FQd

Surprise Treats g . "

Syt
s . s) %‘i ‘
Hotel &
:Iig:t Luggage Personalize
ackage Gamified Experiences

™|/ | ®

Veuchers Miles And more... ~
Shop with us _p q_ 7 e ot g
" b N
’ . ; \
= \ What you're playing for —1
Evory $$50 SC EasyPay on P o Totol Assets : ( ; |
* T : < . e .
Credit Card spend ransaction —b » d— ."\.\,,5/ Deposits The Good Life” Privileges- Credit
~ +1chonce _ +2chonces [ ‘ _— cc Bialancs Card Promotions
forthe Grond Prize A for the Grand prize S e ® Choose your Avatar IOV & |
toh Family Banki
‘ Chances Tokens ‘
— lo enter the lucky draw Your fuel to unlock ’
T - : ‘
w) E for our Grand Prize: Surprise Treats at P % \ Investments
Incoming PayNow a new all-electric every mitestone ‘ - » 7.58%
Tiansactional New approved SC Porsche Taycan >’ ’ -8 b Voo bt s
min. SS50 Credit Card I q - = Credit Cards

ststanding b

+1chance +2 chonces S ‘
for the Grand Prize for the Grand Prize .
» , “
N - '
Grow your wealth with us ‘&’ > / g
- N

Million Reasonstobe  SC Referral Club

N ! o Happier
y 1Y s
) s % > e
.e [ T4
Opean a new Deposit S$15k in fresh 150 tokens 7. e
Deposit account funds to your account
Driei Food & Wir Hodth & Welnes
+2 chances _ *2chonces Amaerican Tourister 100 Miles ! ‘ — . - o
for the Grand Prize fer the Grand Prize - e I e ratere. ¥ 360 Rewant osats ¥
730 sk Wt

l Approved CashOne Parsonal Loan Naop dhrysrg wit?
!

s it

+5 chances
for the Grand Prize

= on
X X
LA L)













@ 334851 § 319

$ 184310 |8 54

. :. ‘

{
Mi

Aedeem

Settings

How To Play
” Delete Account
UID mrzrimahfs

V!:B.”




Sponsored by:
THE MART=CH

SUMMIT

b/zage HCLSoftware Adobe d'TikTok @ Brandwatch Q©N24 eTeatium () siTEcore  ®emplifi  L=XIPHARIA - QD Seconds

£ 9 AN 2025 dynamicyield | ,&, & : I M Engagelob® | . " .
#TheblarTechSummit 4 e | RSB Onclusive - kalturd &meCODECO .iow:  oermposa (@ Omnichat KOCHAVAX Hinsta ahrefs WorldFirst

CQuestion 2)

Why do we use gamified experiences as part of our campaign? How do we
make it part of the campaign?
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(Question 3)

How do you personalise gamified experiences for different customer
segments? Any examples?
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HEALTHY 365 APP NOW OFFERS PERSONALISED
GAMIFIED EXPERIENCE AT SCALE BASED ON USER PROFILES
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CQuestion 4)

How do you balance entertainment value with achieving business
objectives in gamification?
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(Question 5)

What emerging trends in gamification are you most excited about?
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