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-\ \ 427° Lab has conducted bold experiments across
— - — 20+ industries in every region.
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Every year, the
marketing
universe grows
bigger and more
siloed.

Multi-channel
Networks

Brands

Consultancies

Local/Smaller
Creative agencies

Emerging
Competitive Models

Social Platforms

Publishers

INFLUENCER
Talent Agencies

Content Creators

Virtual Reality

Augmented Reality
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Ironically,
more data
more Al

more algorithms =
more of the SAME
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When every brand sounds, looks, and behaves
the same...

Creativity is your
unfair advantage.
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Better Tech &3 Better Creativity
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It blurs the lines
between CRM and _g
Brand Marketing 4
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braze
Three ways to infuse more creativity.

Find your melting point: brand + performance

Get fluent in digital body language

Be a better data storyteller




Find your melting point:
brand + performance
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HISTORICALLY THESE
TWO HAVE TENSION

Short term
drives sales

-

Long term
24  drives brand
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But it’s a false tension.
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The two [T each other

You need both to build your brand successfully

SALES ACTIVATION
Creates Mental Brand Equity Exploits Mental Brand Equity
: Influences Future Sales : Generates Sales Now
Broad Reach o Tightly Targeted o
- Long Term N Short Term
Emotional Priming Persuasive Messages




You can drive
transactions

AND build
e P
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Get fluent in
digital body language.
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The average cust mer @connected

across an average of 14+ devices,
platformss-and channels



https://drive.google.com/file/d/1CseW0Ghaa3eVlfFZ19X4lIECavHaY77U/view

Commerce is a
conversation

Digital body language
Is the new fluency.




Digital Body Language —

What does that mean?

Customer Centricity
It refers to reading customer signals —what they say, how they behave on your app
or site, and how they engage with emails.

o o ® Confidence that Strengthens Connections
.Q. Using good data creates better experiences for customers. We help brands “listen

at scale” and focus on what’s most important by cutting down internal data glut.



Digital Body Language taps into emotions
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bnage Profile

Kevin Shectman

Last Email Opened 105 days ago
Last Push Opened 3 days ago
Account Plan Premium
Sessions in the Last 30 Days 24
Favorite Artist Taylor Swift

Get to know your customers in so many
other ways

High-Value Mobile Audience
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How to read digital
body language:
Listen. Understand.
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Tell a better
data story.
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Marketers say they
want to be,

Cudlnly

CCINCT ==
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“Does sharing my data make my life better
as | interact with your brand?”

\é’
= : =
SELF-

ACTUALIZATION

Use my data to
make my life better

BELONGING
(6 Use my data to make more

meaningful brand relationships.

) EFFICIENCY
03 Use my data to make my brand experiences easier.

TRANSACTIONAL
Use my data to make my purchases less expensive.




Year In
Review

the most scalable
and easiest
creative idea for
customers to
execute - simple
personalization
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This yeqr on Peacock..
You Watched the Most in:
' April

showers

streamed
hours!

YOUR FAVORITE DAY TO STREAM |s:

r

MONDAY

WE
WISH IT WERE STILL THE WEEKEND TOO.

CASE STUDY

peacock

PEACOCK’S YEAR-IN-
REVIEW DRIVES 20%
REDUCTION IN CHURN

by building a personalized year-end review campaign
through Braze highlighting individual users’
engagement, genres they loved, and how much
content they consumed that year.

6%

Lift in Upgrades

from Free to Paid -

Subscriptions

20%

Lift in Upgrades
from Free to Paid
Subscriptions
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and every member’s unique
journey to be the best eye, lip
and face they can be.
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What bold experiments will you launch next? .-




a bettermarketer.

,

- Tlgs'yzlger
a Mg





http://braze.com/CONNECT-WITH-SALES
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