B Customer . o # TUESDAY, 8 APRIL 2025
4" Intelligence Fires |d eC hat @ MARINA BAY SANDS
Powered by The MarTech Summit S I N GA POR E
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How Can Journey Orchestration and Real-Time Decisioning
Enhance Customer Engagement?
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Question 1

data now the key to building strc
ips in a privacy-fir
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Question 2

to use data for personalised marketin
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Question 3

>an brands deliver value through ir
iIsion-making?
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Q&A




