THE MART=CH

SUMMIT

) 8 & 9 April 2025 | Sands Expo & Convention Centre Singapore »>> PLENARY

Fireside Chat | [Automated Campaigns]
Streamlining Processes and Enhancing Efficiency with
Automated Marketing Solutions

MELINA CHAN ERIN KOK

Head of Marketing Automation, Associate Director,
SEA Performance Marketing
IDP Education Klook

Y
i J
IR
o
7\L_‘_.



beourdate Follow Message

82 posts S 38 followinc

Be Our Date '«

Digital creator

Travellers (not tourists) in Asia¢ 1/2 a cabin crew
) KLOOK 5% off promo code: BEOURDATEKL OOK

2 tiktok.com/@beourdate

N PRy VIN cne

“ Qin™ ¥ China * Korea #klookkreat... 2 Vietnam Lifestyle -4 Crew Life

g POSTS

¢ . r, Best Ilul\ iy L

Bamboo Craft fting
!
I

In Hoi An. Vietnam

Lady Gagoa in Singapore -
Two Tickets + 5 Star Hoted
Experience Pockage

200 dalal

Booking info
| WE'LL

LITT

CAT 2 night (Check-inc ¢

date)  Mandal Rainforest






Sponsored by:
THE MART=CH

SUMMIT

b/zage HCLSoftware Adobe d'TikTok @ Brandwatch Q©N24 eTeatium () siTEcore  ®emplifi  L=XIPHARIA - QD Seconds

8 & 9 April 2025

X ? < y " Enge Lab® .
smaapore - dynamicyield | eely &1 Onclusive it kaltura  greCODECO ) o (@ Omnichat KOCHAVA* Kinsta ahrefs WorldFirst

CQuestion O)

Introductory question: Define marketing automation!
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CQuestion 1)

How do we use it in our organisation? What are the goals?
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CQuestion 2)

What were the key challenges in integrating automation tools with your
existing MarTech stack, and how did you overcome them?
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CQuestion 3)

Can you walk us through a real example where automation improved the
efficiency or performance of a campaign?
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CQuestion 4)

How do you ensure creativity isn't lost when relying heavily on automated
systems?
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CQuestion 5)

Looking ahead, how do you see Al further transforming campaign
personalisation and customer journey automation?
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