


Question 1a

In this extremely crowded and low attention span world, how do we engage 
with our customer/user?



Question 1b

How can brands leverage data-driven frameworks to optimize their go-to-
market strategy to maximise customer acquisition and lifetime value?



Question 2

What practical steps have you taken to build customer loyalty beyond 
traditional rewards programs?



Shopping cart



Low cost delivery (J&T, Ninjavan, SingPost)



On-platform payment (PayNow, PayLah, Credit card, AliPayHK, etc)



Integrated delivery for bulky items leading to more savings and convenience



Launch Certified program to buy directly from Carousell



Product features to make it easier to buy and sell



Highlighting a wider problem that we need to solve together



Question 3

What role does personalisation play in driving repeat purchases and long-
term engagement? 



Question 4

Could you share a real-world example where customer feedback directly 
influenced retention strategy?



What role does personalisation play in driving repeat purchases and long-term engagement?



Fixed price listing



Fixed price listing
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