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➢

➢ Customer marketing and enablement is the 
current imperative 

The highest growth companie right now 
are investing in curating customer 
engagement and transforming it into 
first party data and pipeline conversion 
through sintelligent marketing flywheel
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All supported by powerful AI Content intelligence & Repurposing lab and 
a ecosystem of AI agents   



At Kaltura, we practice what we preach 



17 | 

Game show

Podcast

Keynotes

1:1 fireside chats

Panels

Live workshopsLive contest

Spotlights
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AWS expands their reach across 
APJ with summits in:
• Korean
• Japanese
• Vietnamese
• Thai
• Bahasa Indonesia

Kaltura provides: 
• Entire event websites in those 

languages (every word!)
• Automatic high-quality translations 

and captions
• Simulive, 'follow-the-sun' 

broadcasts
• On-demand post event content in 

the language the user registered in

Event stats:
• Up to 8 hours long
• Minimum of 150,000 registrants
• With 50,000 registering on the day of 

Our ability to provide and accommodate so many languages in a seamless, 
stable and scalable way directly builds customer loyalty.
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