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Question 1

t are some of the most compelling
N where predictive moc
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Question 2

do you foster cross-functional col
ne data teams and busi
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Question 3

. are the major challenges you have
g this in your organizati
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Question 4

do you see the role of predictive ar
he next 3-5 years, ¢
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Question 5

>an we calculate back the predicte
estimated monthly RC
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