


Question 1

What’s changed in how you think about digital commerce in Southeast 
Asia?



Question 2

What are some of the most common friction points you see when brands go 
omnichannel?



Question 3

Digital shopping isn’t just functional anymore. It’s emotional. 
How do you build that ‘Hershey moment’ into a click-based world? Any 
formats that really landed for you?





Question 4

What are some of the most exciting innovations you’ve seen around in-
store immersion or employee engagement?



Question 5

In one sentence, how are you 
approaching Retail Media Networks in 
your strategies or programs?





Question 6

If you had to bet on one big trend shaping the next 3 years of online 
commerce, what would it be and why?
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