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Source: (1) Siteefy “How Many Ads Do We See a Day?” Aug 2024, (2) Time.com “You Now Have a Shorter Attention Span Than a Goldfish” May 2015, (3) Forrester 
“Digitally Influenced Retail Sales Forecast” 2022, (4) HubSpot “How Each Generation Shops in 2024”, (5) Customer Experience Magazine “How to create personalised 
experiences for Gen Z consumers”

Avg ads seen per person per 
day. Double vs. 20071 

Attention span. 12sec in 2000. 
Goldfish have 9sec2 

Of sales digitally 
influenced by 20273 

of Gen Z discovered new 
products most often on social 
media. 38% also preferred it4 

of Gen Z are more likely to 
purchase something if they 

can customise it5

of Gen Z are willing to pay 
extra for personalisation. More 
than any preceding generation5
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Less is more. Precision & 
relevance are key.

Elevate experiences by 
adding the right benefits.

Big bets that leverage 
partnerships.
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Of Gen Z say influencer 
recommendations is one of 

the most important 
considerations of purchase1 

Source: (1) HubSpot “How Each Generation Shops in 2024”,
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