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(Question O)

What excites you most about customer experience in your industry right
how. What's one trend or development that has you particularly energised? Q&A
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NATIONAL GALLERY SINGAPORE

EXPER
)

® Open daily, 10am = 7pm

® ¢

ENCE

Feedback

Self Service Kiosks

Activity Cube

Meet g(ai)le.

g(ai)le is a conversational guide
designed to demystify Singapore’s
national art collection for a wider
public audience.

G(ai)le - Al
Conversational Guide
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(Question 1)

How you've created your customer experience vision? And how have you
connected these beautiful aspirations to actual business results?
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NATIONAL GALLERY SINGAPORE
NATIONAL GALLERY SINGAPORE

6 stops to explore
Self-guided tours

Explore the art in the Gallery at your own
pace. From our rich building history to iconic
masterpieces, let your curiosity lead the way.

Stop 1

Working at the Brick
Factory

Artwork

Feedback

Stop 2

Self Portrait

Self-guided tour Artwork

Ultimate First-Timer Guide

Take a tour around our impressive
national monuments and must-see
artworks for your first visit to learn

more about Southeast Asian artists. Stop 3

6 stops | 2 hr

National Language
Class

Artwork
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In Gallery Guide

Helio! I'm your Gallery eConcierge
How may | help you? @19

TEMI Robot Guide
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(Question 2)

Could you share a story about how your team discovered an important pain
point in your customer journey and what you did about it?
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PLAZA
PREMIUM

GROUP

LINK MY CARD

A digital innovation, designed to enhance
customer experience with Quick Lounge
Access feature

Improves View remaining * Reduce call
cardholder access, eligible volume by
experience by locations, and minimising

speeding up visit history cardholder
lounge check-ins enquiries
through QR code

Hello, Mark € 3,000 >

TN

30% Off
Lounge Access

Plus, Kids Enter
Free, and more

Enjoy Now =

dii=} |

© 0 0 0O

Smart Convert

Link My Card Ordering My Voucher My Points

Earn & Burn with Our Service

Plaza Premium Lounge

Earn up to 304 ints for
8] E!E! .
&

sMart
traveller

< My Card

Need help linking your card? Click here to get
started.

About Link My Card

=

~ t-“"““,"‘
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Introducing Link My Card That
Elevates Your Travels

The Link My Card feature allows you to link
i Ol ~arde anA an- i
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(Question 3)

Let's talk about this buzzword '‘phygital’' - where digital meets physical.
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NATIONAL GALLERY SINGAPORE NATIONAL GALLERY SINGAPORE NATIONAL GALLERY SINGAPORE

o 63 Use headph for a better listeni i
Audio Tours & e e L
Guides
Listen to curators, artists and experts % Share
g ) share stories, themes and visual elements
Audio Tours & Guides of the Gallery’s artworks and exhibitions.
Use headphones for the best listening 5 Stops to explore
Listen to curators, artists SXperience. .
and experts share ; A~ Y.
Stories, themes and Explore audio Search artwork [ ) A £ 4901
p tours audio number , , Too Eng Seng
visual elements of the | - .
Y ntroduction and
Ga"ery’s artworks and \ “:,.' S  ;  _ Self-Portrait 49071. Introduction and Self-Portrait (1:41)
exhibitions. | | D IEI @
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Five Nails

< Share

Becoming Lim Tze Teo Eng Seng: We're
Peng Happy. Are You




NATIONAL GALLERY SINGAPORE

Home Art at Home for Families

Art at Home for
Families

Interact with and discover art from the
comfort of your home, from DIY-at-home
activities to virtual tours.

Watch & learn

Feedback

NATIONAL GALLERY SINGAPORE

Explore & create

Activity sheets v

WYLTI S T

Activity Sheet
Energy in Art

How do you portray movement and
energy in an artwork? Try using
colours and lines to express your
feelings.

Feedback

B s @ & =

NATIONAL GALLERY SINGAPORE

Online courses on
Southeast Asian Art

Developed by National Gallery Singapore,
Online Courses on Southeast Asian Art
introduces audiences to the richness of art
from the region.

Journey at your own pace with artists,
curators, and researchers as you explore
insightful videos, short readings, and a varie
of resources.

You are also invited to exchange ideas with
our global community of curious learners.

Art and the Fnvironment in

Feedback

Learn About Art

Light Accessible Content
to Online Courses
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(Question 4)

How are your teams personalizing interactions, whether someone's walking
through your door or clicking through your website? What tools or
approaches have worked best? And the tricky part — how do you balance

making things personal without getting creepy or overwhelming your
teams?
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Designed with an intuitive grasp of everyday

vernacular, internet culture, and pop references,
g(ai)le transforms museum experiences into
conversations that feel easy, relatable, and fun.

Romanticism, orientalism... o
can be less cheem a not? Q
/ | feel stupid leh. (/)]

Aiyoh, no need to feel stupid lah!

Romanticism is like when artists show strong
feelings and nature, very dramatic one.
Orientalism is how the West see the East,
sometimes a bit fanciful and exotic.

This artwork is like a movie scene, with
animals running from fire, mixing both
styles! So, no worries, just enjoy the art!

G(ai)le - Al
Conversational Guide

Oh, I love a good Taylor Swift reference!
This artwork reminds me of "Clean."

Just like the song captures a sense of
renewal and strength after a storm, this
self-portrait reflects Georgette Chen's
resilience and dignity after personal loss.

From Kpop to Roblox, Singlish to Swifties... we've gone out of our way to
design a secret sauce for contemporary conversations with a twist of art.

With open-source dyslexia-friendly font support, multiple language
options, as well as an audio-only ‘eyes up mode’ that lets visitors listen
instead of read, g(ai)le ensures that everyone can engage comfortably. IR 7R

NOW SEEING:
ALL THE CLASSIC HITS

Soya Aye
Royal Family Portrait

As a public institution, our museum sees visitors of all walks and
backgrounds. g(ai)le has been designed to serve as wide an audience as
possible. Need a larger font? Prefer your art in mandarin? You got it.
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YOu:
Why is it so abstract?

GAILE : y
Ah, the beauty of abstraction! This arkylork
uses geometric forms and flat shapes in a
Cubist style, which creates a sense of - HRR %Z&n;ﬂ;
fragmentation. \e

Lim Hak Tai wanted to capture the chaos of
social unrest in Singapore during the 1950s,
and abstraction helps convey that frenzy.

It's like when a pop song
uses catchy beats to )
express deep emotions— ;Zu) 2*&]%7]?1&???\13
sometimes, less realism i, ARANEED
can say so much more! N

HOW I LOOK

A

lendly v/

MACHINE SPEAK

Classy Like Wine
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(Question 5)

How do you know your customer’s experience efforts are actually working?

What numbers of feedback really tells the story for you?

And beyond metrics, how have you gotten your teams genuinely excited
about putting customers at the center of everything?
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