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When you think of successful brand collaborations, what’s the most important factor for
long-term success?

@ The must be installed on every computer you’re presenting from



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
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(Question 3)

What are the most effective ways to track and measure
collaboration success, and how can brands ensure they're
getting a solid ROl from their partnerships?
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