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What comes to your mind about when you need to describe GenZ / current generation as
customers/consumers (1-3 words)?

@ The Slido app must be installed on every computer you’'re presenting from



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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(Question 1)

What shifts have you observed in how younger consumers
engage with brands, and how has your team adapted?

Q&A

#TheMarTechSummit
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(Question 2)

Can you share a campaign or initiative that successfully
captured the attention of Gen Z or Millennials, and what
made it work?

Q&A

#TheMarTechSummit
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(Question 3)

How are you balancing authenticity and innovation when
using new platforms or formats to engage next-gen
audiences?

Q&A

#TheMarTechSummit
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(Question 4)

What role does data and feedback play in shaping your
content or engagement strategies for younger
consumers?

Q&A

#TheMarTechSummit
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(Question 5)

How do you ensure brand relevance in an environment
where consumer preferences evolve rapidly and trends
shift overnight?

Q&A

#TheMarTechSummit
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