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Where are you in the maturity curve?
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Stages of Personalization Maturity

One size fits
all

Same
experience
across the

board for all
types of
customers

Differentiated
experience for
guest vs,
logged in

Products and
actions
recommended
based on past
interactions

Business value increases as the experience offered to
customers become richer and contextual

Segmentation

Identify
customers
through various
channels /
activations and
assign to
predetermined
segments

Offer
experiences
based on
segments and
past interactions
with brand /
product
ownership

Personalization Maturity
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Micro
Segmentation

Segment
customers into
smalier groups

and identify
value
propositions that
matter to that
customer group

Offer
experiences and
value
propositions
based on micro
segments and
past interactions
with brand /
product
ownership
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Unite. Create. Thrive.
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Individual
Journey

Each customer is
different and has
different
journeys,
Identify
individual needs
through Machine
learning
algorithms

Offer
experiences and
different value

propositions
based on
individual
customer needs
and past
interactions with
brand / product
ownership
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<Question 1)

What level are you andwhy?

#TheMarTechSummit
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<Question 2)

What capabilities does your organisation currently have.in
place to support effective marketing automation?
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CQuestion 3)

What will be your next level marketing automation in 2-3
years time?
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