


Is too much personalisation a bad thing?

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


Question 1

What’s one campaign or initiative where dynamic content 
made a measurable difference in customer engagement or 
conversion?
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Industry: Interior Design 
Business Model: D2C

Beyond The First Step
Know Your Customer 
even before they are your customer

45% more conversion 

35% more referral leads

Higher NPS



Question 2

How are you leveraging customer data to fuel hyper-
personalised content across different channels, and 
what’s worked best so far?
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Question 3

How do you balance automation and creativity when 
building personalised content strategies for diverse 
customer segments?
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Most Complex Customer: Textile Value Chain

Hyper-personalisation is also about 
.

knowing your partners business well and curating your messaging accordingly.  
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Fibre Yarn Fabric

Apparels – Women’s, Men’s, and Kids Wear 

Home Textiles – Bed Linen, Drapes and Bath Linen

Insights 

Insights 
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Question 4

What are the biggest roadblocks you've encountered when 
implementing personalisation, and how did you or your 
team address them?
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Question 5

What tools or platforms have you found most effective for 
delivering scalable personalisation without losing the 
human touch?
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