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How many of you have heard about 

server-side tracking, or have 

implemented it in your organization 

already?
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The best tracking = Server-
side 



What is Server-side GTM?



Main benefits 



Almost 33% of users use ad blockers. It can block advertising, tracking, and 
other content using different methods. One of the methods is by targeting 
the URL from where this content originated.

Bypassing ad blockers and ITP 
systems is crucial to get more 
accurate user data. 

Reduce the impact of Ad Blockers



Safari, Firefox, Brave limiting the lifetime of 3rd party cookies and in some 
cases even 1st party. 

Increase cookies lifetime using 
one of the below methods: 
- Configure same origin domain 

for sGTM (example.com/sst)
- Use Own CDN to proxy tagging 

URL from the same IP as the 
site IP

- Stape Cookie keeper to 
store/restore cookies

Prolong cookie lifetime

http://example.com/sst


Why is it possible ?

It all happens because of a simple reason: 
Tracking of offline conversions.
This allows you not to rely on pixel, but to send 
the event and conversion data through 
webhooks or other methods to reach the server 
container.  

After implementing server-side tracking, you can see an immediate improvement in the PPC campaign results:

● Google Ads PPC reduced by 24%
● Meta PPC reduced by 13%

Prepare advertising for IOS 
restrictions

https://marketingplatform.google.com/about/resources/square-improves-conversion-measurement-securely-with-server-side-tagging/


With the help of server-side tagging, you control what data you send to 
analytics platforms. They receive only the information you configure in 
the sGTM container. 

You can also easily anonymize data to ensure that no sensitive 
information is passed to third-party vendors.

Control your data

Other tools



Due to regulations like GDPR, HIPAA, etc, you should strictly control when 
you collect information about your site visitors and to whom you share it. 
However server-side tracking allows you to fully control data flow, and the 
data that you send to various platforms. 

*

Also, Stape makes it simple to anonymize 
data, ensuring that no sensitive 
information is shared with other vendors. 

Data privacy and security



The most popular implementation of 
server-side tracking so far has been 
server Google Tag Manager (GTM).

Stape is the biggest contributor to the tag 
library, with 80+ tags approved and added 
to the sGTM library. 

Using the tags, you can easily manage the 
data processing and further distribution. 

And many more…

Integration with third-party tools



But how to measure the 
effectiveness? 



Stape Analytics: Tracking 
Enhancements 



Stape 
Analytics

● Free, available for 
all users

● Uses Custom loader
to detect the # of 
requests that were 
recovered from ITP 
and Ad blockers

● Helps businesses 
evaluate the 
effectiveness of 
server-side.



● You must use Custom loader to 
enable Analytics

● It may take up to 2 days to collect 
data to display it in your container

● If any issues are detected – an email 
notification will be sent to your acc

● Analytics data is only available from 
the day of activation

Things to note 
while using Stape 
Analytics



Analytics features for data 
accuracy 



Overall statistics for 10 / 30 / 90 
days

It shows the total number 
of requests for the 
selected period and 
separately the requests 
from users with ad 
blockers and users with 
tracking prevention.

Here, you can generally 
estimate the % of 
requests that would be 
lost without using the 
server side approach.



Division by event type and 
client

You can see separately 
the statistics for each 
client that processes 
incoming requests on your 
sGTM and a breakdown of 
the selected events for 
this client.

You can also select the 
event you are interested 
in, and the graph will 
display data only for 
that event.



Other requests statistics

This shows stats for 
other requests or unknown
clients, including Cookie 
Keeper power-up and GTM 
loading via Custom 
Loader.



Browser statistics 

It displays statistics on 
browsers used by your 
users and % of requests 
from these browsers that 
were restored, i.e., when 
ad blockers were used.



Case study

Client: Computer Hardware store
Industry: Ecommerce

● 9% recovered from Ad Blockers

● 26% recovered from ITP systems



● Review everything under one dashboard.

● Discover the number of requests handled 
by the server container.

● Identify the percentage of requests from 
users with ad blockers or tracking 
prevention tools.

Main reasons why 
you should try 

Stape Analytics



stape.io

Questions? 

https://stape.io/
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