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Panel Discussion | [Future of Work] The Work of Marketing: How to
Transform & Align Marketing Teams to be Future-Oriented &
Digital-Ready
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How much time a week do you spend on embedding /
learning Al in your work?

@ The Slido app must be installed on every computer you’'re presenting from



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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<Question 1)

Share some success stories wheregyou have carried out
digital marketing upskilling in your organisation
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<Question 2)

What skills and mindset are essentialfor marketing teams
to stay relevant & sustainable in the future?
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CQuestion 3)

What does this mean for your organisation, what doesit
mean for the future of marketing teams? Any practical
examples of how we as marketers are paving the way?
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