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How would you describe your organization’s current stage in
digital transformation?
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(Question 1)

How has your understanding of digital transformation
evolved over time, and what triggered the biggest mindset
shift?
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(Question 2)

How do you measure success beyond traditional ROIl, what
cultural or behavioral shifts tell you transformationis
taking root?
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(Question 3)

What's Your Vision for the Future of Al-Powered
Marketing? How are you balancing emerging Al
opportunities with a human-centered marketing vision?
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