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Which area do you think Al is currently making the biggest
impact in personalisation?
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(Question 1)

How has Al transformed the personalisation landscape,

and what are the most impactful use cases today? How

can organisations leverage Al-driven personalisation in
day-to-day customer engagement?

#TheMarTechSummit
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(Question 2)

What are the key challenges businesses face when
implementing personalisation strategies, and how can
these be effectively overcome?

#TheMarTechSummit
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(Question 3)

Where should companies begin their personalisation
journey, how can they scale it over time, and what does
“next-level” personalisation look like?

#TheMarTechSummit
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e You did it, EI! Your order is
being processed and will ship
within 4 business days.
Bonus: it has earned you 240
Points&

Your itemized receipt is below
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liking them?

Yeah, it's great, thanks
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e Welcome to the flock, EI' £ We're
glad you've agreed to stay in touch
with us, so here's a welcome gift:
your prome code for a 15% off your
first purchase. Happy shopping!

Get 15%
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@ You've got excellent taste, El.
Come back and make these
beauties yours! %

P.S. Don't worry, returns &
exchanges are free.
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I have some questions regarding...
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I will check it tomorrow

Lisa Kantor
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Robin Champ

Yes! | met him yesterday
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( Roundtable Discussion)

1.How is your industry currently using (or planning to use) Al for customer
personalisation and what impact have you seen so far?

2.What's been the biggest hurdle in implementing personalised experiences? Is it data,
tools, internal alignment, or something else?

3.l1f you were to take your personalisation strategy to the “next level” this year, what

would that look like, and what's the first step you'd need to take?

#TheMarTechSummit
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