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If your content strategy suddenly stopped working tomorrow...
what would you blame first?
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(Question 1)

Biggest drivers of change in current landscape of digital
content strategy.

#TheMarTechSummit
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(Question 2>

How to deal with the next generation (e.g. Gen Z, Gen
Alpha) engagement?
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Who's Winning the Traffic War?
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(Question 3)

Challenges in evolving digital content strategy, and
Factors of its success
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Crimson Resort & Spa Boracay, A Luxury resort in Boracay redefining Personalization with wow
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(Question 4)

Metrics and success for content marketing / brand
engagement
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