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(Question 1)

How is today's macroeconomic environment impacting
your investment strategies for brand marketing?
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(Question 2)

What are you doing to make your brand connect and
resonate with the new values and attitudes of today's
consumers?
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(Question 3)

How do you tell great brand stories in digital
environments to today's audiences?
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New Attitude to our New Consumers

3 YouTube
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(Question 4)

What are you doing to create conversation around your
brands?
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