


Are brands doing enough to stay relevant in today's world?
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Question 1

How is today's macroeconomic environment impacting 
your investment strategies for brand marketing?
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Question 2

What are you doing to make your brand connect and 
resonate with the new values and attitudes of today's 
consumers?
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Diverse Social Content
Educate and Create An Impact

• Reallocate resources to strategy

• Revisit target audiences setting

• Set clear KPI into next phase when the 1st phase targets to boost 
awareness

DRIVE STRATEGY INTO EXECUTION
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Question 3

How do you tell great brand stories in digital 
environments to today's audiences?
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Diverse Social Content
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New Attitude to our New Consumers



Question 4

What are you doing to create conversation around your 
brands?
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