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Which of the following best describes your organization's
marketing challenges?
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(Question 1)

How do we know if we're over-investing in marketing, and
what data helps us decide?

#TheMarTechSummit
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(Question 2>

How do we build a marketing culture that avoids wasted
investment and aligns with business goals?

#TheMarTechSummit
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(Question 3)

What are the internal barriers to using analytics well, and
how have you overcome them?
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